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Introduction

The Marketing Operations Cookbook contains instructions for marketers and content
authors who work with Sitecore. This guide contains step by step instructions on the key
tasks involved in setting up and configuring Sitecore Analytics on your website. The
subjects covered include creating profile cards and assigning them to content items,
setting up goals, campaigns, and events, as well defining personalization rules and
assigning them to content items.

All of the examples in this cookbook use the Office Core website. This website is
designed to highlight the functionality available in the Digital Marketing System.

This cookbook contains the following chapters:

e Chapter 1 — Introduction
This introduction contains a description of the content, aims, and the intended audience
of this cookbook.

e Chapter 2 — Content Profiles
This chapter provides step by step instructions on how to create profiles, goals,
campaigns, multivariate tests, and personalization. It also includes instructions on
configuring these items in the Page Editor.

e Chapter 3— Goals, Campaigns, and Events
This chapter provides step by step instructions on how to assign profile values to content
items, how to associate goals and campaigns with content items, and how to assign
events, failures, and settings.

e Chapter 4 — Patterns and Pattern Cards
This chapter describes pattern cards and how to create them.

e Chapter 5— Testing
This chapter provides step by step instructions on how to create multivariate tests using
the Page Editor and the Content Editor and how to evaluate your test results.

e Chapter 6 — Personalization
This chapter provides step by step instructions on how to implement real time
personalization using the Page Editor and the Content Editor.

e Chapter 7 — Viewing Reports, Dashboards and Analyses
This chapter describes the standard reports that are available in the Engagement
Analytics report viewer. It also contains an overview of the Executive Insight Dashboard
and Engagement Intelligence.
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1.1 The Sitecore Customer Engagement Platform

Sitecore Engagement Analytics brings together web content management, analytics, and marketing
automation in one powerful suite of tools. Normally, you would have to spend a lot of time and money
integrating any number of different 3 party products and tools to achieve this but Sitecore Engagement
Analytics gives it all to you in one streamlined task oriented set of tools. Sitecore Engagement Analytics
allows you to create, manage, and measure the effectiveness of online and offline campaigns. You can
create profiles and measure how well visitors match these profiles and then display personalized content
to these visitors on the fly.

Sitecore Engagement Analytics helps you understand who your customers are and what they want to
accomplish when they visit your web site. Sitecore Engagement Analytics generates a visitor profile for
every visitor based on the pages they visit and their behavior during the visit. With Sitecore Engagement
Analytics, content profiling becomes a natural part of content creation and can be implemented by every
content author. You can easily adjust your content profiles as you get to understand more about your
visitors and their behavior.

Sitecore Engagement Analytics allows you to build detailed profiles of the visitors to your web site —
even first time visitors. You can see how they came to your website, what they searched for that brought
them to your site, as well as what they searched for on your site. You can see which pages and content
they visited, as well as the paths they used to reach that content. You can also see which goals they
achieved on your website and any information that they entered in the forms that your website contains.
You can use these rich profiles to push personalized content to visitors that match the different profiles
that you have defined for your website.

The Executive insight Dashboard gives you an overview of the effectiveness of campaigns and marketing
channels and the Engagement Intelligence Analyzer gives you a more detailed view of DMS data based
on the OLAP cube. In Engagement Intelligence, you can also create your own analyses and get a much
more detailed insight into the activities of your website visitors. Analyses enable you to get both an
overview and to drill down into your campaign and marketing channels to help you to make informed
business optimization decisions about your website and the campaigns that you run.

Sitecore Engagement Analytics lets you configure multivariate and A/B tests out of the box without the
assistance of any developers. These tests allow you to fine tune your campaigns and evaluate their
success. Sitecore Engagement Analytics gives you an unprecedented understanding of your online
campaigns, and lets you see how each campaign meets the goals of your website and how many
conversions it achieves. Sitecore Engagement Analytics helps you track newsletter campaigns, Google
Adwords, online ads, and any other online initiative, so that you can find out more about each respondent.
You can see what they did once they reached your site and what content they viewed.

When the same visitor comes to your website several times, each individual session is tied together by a
global cookie to give you an integrated picture of the visitor’s profile, history, preferences, as well as what
brought them to your website in the first place. This integrated picture gives you far greater insight into the
behavior of your visitors and into the success or failure of you campaigns than CPC (Cost per Click) or
CPM (Cost per Impression) because you can associate multiple visits, goals, actions, and types of visitor
with each campaign. This lets you focus your activity on the campaigns that give the greatest return and
improve or cancel the campaigns that are underperforming.

Sitecore Engagement Analytics gives your sales team instant information about any prospects that visit
your website. New prospects are identified by the profile and score that their activity on your website
generates — what they downloaded, what they searched for, and what they viewed. Existing prospects
can also be identified by the GeolP information that the Sitecore Engagement Analytics reports contain.
This GeolP information includes the country, state, city, and the registered company name of every
visitor. This information is correlated with the visitor's activity on your website and can be easily integrated
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with leading CRM products. All of this combines to give your sales team qualified leads and unique insight
into the needs and interests of new prospects and ultimately helps you to achieve online success.

Security Roles and Sitecore Engagement Analytics

You must be a member of certain Sitecore security roles to access the functionality in Sitecore
Engagement Analytics.

The important Sitecore Engagement Analytics security roles are:

Security Role Grants
Client Authoring Access to the Marketing Center.
Analytics Reporting Access to the Marketing Center, Engagement Plan Monitor

and to the Executive Dashboard.
Requires membership of the Client Authoring role.

Analytics Maintaining Access to the Marketing Center, Engagement Plan Designer
and Supervisor.
Requires membership of the Client Authoring role.

Analytics Testing Access to the Test Lab in the Marketing Center as well as
access to the test functionality in the Page Editor and in the
Content Editor.

Requires membership of the Client Authoring role.
Members of this role can create and edit test variations.
Users who are not members of this role can switch test
variations.

Members of the Minimal Page Editor role cannot switch test
variations.

Analytics Personalization Access to the personalization functionality in the Page Editor
and in the Content Editor.

Requires membership of the Client Authoring role.

Members of this role can create and edit personalization
rules.

Users who are not members of this role can switch
personalization variations.

Members of the Minimal Page Editor role cannot switch
personalization variations.

Analytics Content Profiling Access to the content profiling functionality in the Page Editor
and in the Content Editor.
Requires membership of the Client Authoring role.

All of the analytics roles are members of the Client Users security role.
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Content Profiles

In Sitecore, you must assign content profile values to all of the content on your website.
These values are then used to create a profile of each individual visitor as they move
through your website. You can also create some goals that you want your visitors to
achieve when they visit the site.

This chapter describes how content profiling works and contains step by step instructions
for creating profile cards and for assigning profile cards to content items.

This chapter contains the following sections:
e Content Profiling
o Profiles, Profile Keys, and Profile Cards
e Assigning a Profile Card to a Content Item in the Page Editor

e Assigning a Profile Card to a Content Item in the Content Editor
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2.1 Content Profiling

By assigning content profile values to all of the items that make up your website you are able to gain a
better understanding of the behavior, actions, and interests of your website visitors. As a visitor moves
through your website they are assigned the content profile values that you have defined for each item
they visit. These values accumulate as the visitor navigates through the site and help you build up a
profile of the visitor.

Marketers create content profiles, profile keys, and profile cards in the Marketing Center and content
authors use the Page Editor to assign profile values to the contents of each web page. You can assign
profile values to every Sitecore item that you use on your website.

2.1.1 Profile Values, Web Pages, and Content Items

It is important to understand the difference between a web page and a Sitecore content item and how this
affects the profile score that visitors accumulate as they navigate through the website.

In Sitecore, a web page is not a single entity but consists of numerous Sitecore items. When a visitor
views a page, the visitor is assigned the profile values of the item identified in the URL for that page and
is not assigned the profile values of all the items that make up the page.

2.1.2  Pre-requisites
Before you assign profile values to content items you should consider creating:

o Website personas — the personas that your website is designed for. These are also the personas
that your content authors should have in mind when they create the content that you use on your
website.

e A profiling strategy — an understanding of the content on your website and the personas it is
designed for. This understanding helps you assign the appropriate profile values to the content of
your website.

Personas

When you design your website, you should create some personas that correspond to the different types
of people that you want to visit your website.

Personas are fictional characters that represent different user types within your target demographic,
attitude, and/or behavior set that might use your site in a similar way. A persona describes the life, habits,
background, interests, and profession of a fictional character.

Having a good understanding of the market segments or demographics that your website seeks to attract
makes it easier for you to create these personas and to design your website.

When your designers and content authors create your website and write the content for it they should
ensure that it contains content that appeals to these personas.

Profile Cards

Creating profile cards and profile keys enables you to categorize the content on your website and
ultimately helps you to classify the visitors to your website.

The profile cards and keys that you create should reflect the interests of the personas that you designed
your website for. When a visitor views a page on your website, they receive the profile values that you
have assigned to that content item. As the visitor navigates through the website, they accumulate the
profile values of all the pages they visit and this gives you an insight into the different kinds of content that
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they are interested in. The profile values that visitors accumulate are displayed as a bar chart in the
session trail.

All of the information that you collect about the visitors to your website, the pages they view, the goals
they complete, and the path they use to navigate through the site can help content authors to identify
areas of the website that could benefit from improvement. You can also use this information to segment
the visitors to your website and to create rules for personalization.

Profile Values

The profile values that a visitor accumulates during a visit give you an insight into the visitor’s level of
interest in your website. For example, assigning a high lead profile value to an item, such as a brochure
download page, means that when a visitor views this page they are demonstrating a high level of interest
in reading one of your brochures and are potentially interested in buying one of your products and can be
targeted as a potential sales lead.

This information can be particularly useful to your sales team. For example, if a visitor achieves a high
lead profile value, this can indicate that they are a potential customer and therefore represent a sales
opportunity.

Examples of profile values:

Profile Values Example

Lead Pages related to price carry a high lead profile value on your
website. Knowing which visitors achieve a high lead profile value
can help your sales team to target potential new customers.

Investor A visitor has viewed the annual report page on your site.
Assigning a high investor profile value to this page can help you
identify visitors that are interested in investing in your company.

Big spender Assigning a high profile value to a page that records the total
purchase amount used by visitors to your site can indicate which
visitors are the biggest spenders.

To demonstrate this concept, the Office Core website is configured to record Lead profile values. The
deeper a visitor navigates into the website, the higher is the lead profile value that they accumulate.
Some pages and actions carry higher lead profile values than others. For example, downloading a
brochure carries a high lead profile value.

The Engagement Analytics application contains the lead reports and you can drill down to the session
trail to see the lead profile values accumulated by each visitor.
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2.2 Profiles, Profile Keys, and Profile Cards

A web site can consist of any number of pages. When you assign profile values to each page it can be
very difficult to ensure that you assign them consistently across the entire website.

To facilitate the process of assigning profile values to content items, Sitecore lets you create profile cards
that contain a specific set of profile values. You can use these cards to assign these predefined profile
values to content items.

Sitecore Engagement Analytics comes with some predefined profiles that illustrate a number of these key
concepts. Each of these profiles has been assigned some profile keys.

H E( &) Profile Key [D t
(3 tnzert from Template % Down 8 Last

(= ") Marketing Center
| ¥ Goals

‘ 5 Campaigns O qusctnio
& Engagement Plans =
£ persondlizaton Elpata z
= &) Profies —
1 & & Foaus Focus
| ) Background
&) Practical =
© process Sum .
&) Scope
{d profil Cards
) Pattern Cards
18 Function
) persona
12 Score

& Testizb
57 Analytics Filters

The predefined profiles and profile keys are:

Profiles Profile Keys

Focus Background
Practical
Process
Scope

Function Building Trust

Call to Action

Create Desire

Define Concept

Persona Cecile
Chris
lan
Sandra

Score Lead

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 10 of 136



Marketing Operations Cookbook @ S teCO re

Focus

This profile contains profile keys that you can use to indicate the emphasis that each content item has.
Does the content item contain mainly background information or does it focus on practical information?

Function

This profile contains profile keys that you can use to indicate the purpose of each content item. Is the
content item designed to build trust in your products or to increase the visitor’s desire to own one of the
products?

Persona

This profile could be used to contain the profile keys that reflect the personas that you use when you
design your website.

Score

This profile contains the lead value that you can assign to each content item. Does viewing this content
item indicate that the visitor is a potential customer or not?

Under each profile you can also create any number of profile cards that contain predefined profile values
that you can assign to the content items on your website.

2.2.1 Creating a Profile Card

Before you start assigning profile values to the content items that make up your website, you will probably
need to create some new profile cards.

Important

A profile card is not the same as a persona. A persona describes the life, habits, background, interests,
and profession of a fictional character and therefore contains aspects from all of the profiles. A profile
card only refers to the aspects of a single profile.

Before you start to create profile cards, you should consider the profiles that are suitable for your website
and whether it is appropriate to assign one or more profile cards for each profile to the content items that
make up your website. If you decide that it is appropriate to assign multiple profile cards, you should also
specify whether you want to be able to specify the relative importance that the content item has for each

profile card.

To specify how many profile cards you can assign to content items:
1. Click the Sitecore menu and then click Marketing Center.
2. Inthe Marketing Center, expand the content tree and click Profiles.

3. Select the profile that you are interested in and then click the Profile Cards folder.
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4. On the Content tab, in the Authoring Selection field, click the drop-down arrow and select one
of the options.

Q =
<] Profile Card f@ﬂwh “bm 1 Rename Al Rt
Ed ! Clipboard Rename
[5earch Q V\ qJFude« @ Content [CR4-=R3F%
= ;":’::f Center ;‘LQ Profile Cards L
2 campaigns @ quick Info
e o =
= Profiles Authoring Selection [chzred, standard value]:
B @) Foas Single t]
&) Background
£ Practical «w‘
g::::s m::sp:: with Percentages
(@ Profile Cards
() pattern Cards
) Function
&) Persona
) score
& Testlab
¥ Analytics Filters
The options are:
Option Description
Single You can only assign one profile card to each content item.
Multiple You can assign several profile cards to each content item.
Multiple with Percentages You can assign several profile cards to each content item
and assign a percentage weighting to each profile card.

To create a profile card:
1. Click the Sitecore menu and then click Marketing Center.

2. Inthe Marketing Center, expand the content tree and click Profiles. Select the profile that you
are interested in and then click the Profile Cards folder.
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3. Inthe Home tab, in the Insert group, click Profile Card to create a new profile card.

@ : s -
l ' W {«1 profie Card (1013 ED [# Copy To x Lﬁ <p cut || [T Rename Aup RFrst
Save || £t~ || 1% Profie Card -Persona  (2079) || pypicate (SrMoveTo pelete || paste ) Copy || ‘I’ Display Name || % Down ¥ Last
e | Edt ‘Operations Cipboard Rename
Seard ~ | [ Folder | W content | 4= RgF i
D ; .
) Marketing Center . Profile Cards a
¥ Goals
& campaigns @ quick Info
#® & Engagement Plans Eloatm g
i personalization
= & Profiles Authoring Selection [shared, standard value]:
= & Focus M
& bacigound 2] Sitecare -- Webpage Dialog ==
1 practical Enter the name of the new item:
&) Process
) Scope Decision Maker
@ Profile Cards
J Pattern Cards
&) Function
&) Persona
&) score
® & Testiab
¥ Analytics Filters

4. Give the profile card a name, such as, Decision Maker.

Assigning Profile Values to a Profile Card
After you create the profile card, you can assign some appropriate profile values to this card.
To assign profile values to a profile card:

1. Inthe Marketing Center, select the new profile card.

2. Inthe Content tab, scroll down to the Profile Card Value field.

3. Inthe Profile Card Value field, select the profile values that you want to assign to this card.

'45) Marketing Center
¥ Goals

2 Campaigns
& Engagement Plans
3 Personalization

B ) Profies
& & Foas This media item has no detals.
€3 Background
Practical
&) Practical Profile Card Value [shared):
&) Process
& scope Background: 7 h
B & Profie Cards Practical: 3 - D
+ Deision Maker
() Pattern Cards Process: s ”
) Function Scope: 2 - Soop Practcal
& persona
) score |

& Testiab
¥ Analytics Filters

This item also contains a number of other fields that you can use to enter background information
about this profile that may be useful for content authors who are not familiar with your target
demographics.
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You can create as many profile cards for each profile as you need.
4. Click Save.

You can create any number of profiles and profile keys but it is worthwhile planning a profiling strategy
before you start creating profiles and profile cards.
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2.3 Assigning a Profile Card to a Content Item in the Page Editor

After you have created the profile cards and assigned profile values to them, you can start assigning the
profile cards to the content items that make up your website. Assigning profile cards to content items
makes it easier for you to implement profile values consistently across your website.

To assign a profile card to a content item:
1. Inthe Page Editor, navigate to the page that you want to assign a profile card to.

[ & rome rooed  Eomexe Temn  vew

B2 #xx¥ | 23

Mode Analyze Layout
+ Home * Servikes » Const + ITInfrastructure  GDGo 'WJEdt

S} Offfice Core

e

a ]’ﬁ'il‘%'

ABOUT US CASE STUDIES NEWS CONTACT US

—— LHOLEECECT Architectural Digest

& Consulting services When planning an office space, one of the first considerations will be: Special Offer
Workflow estabiishing the digital network Tradttionaly, this would be
Z{';‘u':fclsmﬂwe accomplished by daisy-chaining elements together using wal iLis truel Office Core | THE featured
Ecinks channels to hide the physical wires. 6 In the mast recent issue of

@ Design Architectural Digest. So, celebrate

® gu“a 3 Today, we have several other, more elegant options, including et 11 30 350 and bake

& Fums

‘agvantage of this Special Offer for
Architectural Digest today!
= wireless networks rehitectural Digest today!
= underfloor wiring

Additionally, the new office space will also need to provide electrical
outlets for computers, lamps, and peripherals. And even with the
advent of IP telephony, telephone jacks remain a key part of the
wiring infrastructure. Office Core provides complete schematic
drawings of all network. telecom and IT infrastructure systems

2. Onthe Advanced tab, in the Analyze group, to edit all profiles on this page, click the drop down
arrow.

Advanced Experience Testing View

A A A =

Analyze
i Consult + IT-Infrastructure
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Then click Edit the profiles.

E * Home Advanced Experience Testing View

2 Q
Edit | Preview =

Mode

* Home * Services

| Edit the profiles. I

3. Inthe Profile Cards dialog box, select the profile that you are interested in and click Edit and the
Select Profile Card dialog box appears.

2| Sitecare -- Webpage Dialog ===
s, Profile Cards
The profile cards that are assigned to the current item,
Click Edit to assign a profile card or change the profile cards that are assigned.
Focus Edit
Function Edit
Persona Edit
Score Edit

The Select Profile Cards dialog box looks different depending on which option you selected
earlier in the Authoring Selection field.

The options are:

Option Description

Single You can only assign one profile card to each content
item.

Multiple You can assign several profile cards to each content
item.

Multiple with Percentages You can assign several profile cards to each content
item and assign percentages to each profile card.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
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If you selected the Single option in the Authoring Selection field, the Select Profile Cards
dialog box looks like this:

&  Sitecore -- Webpage Dialog @
@ Select Profile Card
3| Select the profile card whose values you want to assign to the current page.

Profile Cards Profile Card Details

Name

Decision Maker

Profile Card Values

4. Inthe Select Profile Cards dialog box, in the Profile Cards field, select the profile card that you

want to assign to this content item and the profile values that you gave to this card are assignhed
to the current content item.

If you selected the Multiple option in the Authoring Selection field, the Select Profile Cards
dialog box looks like this:

2| Sitecore -- Webpage Dialog (]
@ Select Profile Cards

| Select the profile cards whose values you want to assign to the current page.

Profile Cards Profile Card Details Profile Card Values Customize

Name

Decision Maker ¥

Office Manager
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click Add.
a Sitecore -- Webpage Dialog
@ Select Profile Cards
Select the profile cards whose values you want to assign to the current page.
Profile Cards Profile Card Details Profile Card Values Customize
b= Decision
Mak
Decision Maker I) iy Pt
Office Manager
Office

Practical

In the Profile Cards field, select the profile cards that you want to assign to this content item and

The total value of the all the profile cards that you select is assigned to the content item.
If you selected the Multiple with Percentages option in the Authoring Selection field, the Select

Profile Cards dialog box looks like this:

Office Manager

0.00 Practeal

Add >

Process

B Sitecore -- Webpage Dialog
@ Select Profile Cards
Select the profile cards whose values you want to assign to the current page.
Profile Cards Profile Card Details Profile Card Values Customize
Name
Backirpund
Decision Maker N
080
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Q) sitecore

6. Inthe Profile Cards field, select the profile cards that you want to assign to this content item and

click Add.

a Sitecore -- Webpage Dialog
@ Select Profile Cards
Select the profile cards whose values you want to assign to the current page.
Profile Cards Profile Card Details Profile Card Values Customize
Name 0%
Backarpuynd
Decision Maker " Decision oo
i’ Maker 0.60.
Office Manager i,
0% 0.40
0 office 020
’ Manager Practical

7. Inthe Profile Card Details field, in the drop down box for each profile card, select the percentage
of importance/relevance that you want to assign to each profile card.

The sum of the percentages that you select must be 100%.

=] Sitecore -- Webpage Dialog
@ Select Profile Cards
Select the profile cards whose values you want to assign to the current page.
Profile Cards Profile Card Details Profile Card Values Customize
Name 60%
Decision Maker " Decision
i’ Maker
Office Manager
40%
7 office
- o=y Practical
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If the sum of the percentages that you select is not 100%, Sitecore displays a message informing you of
this and that allows you to recalculate the percentages automatically or to change them manually.

If you decide that Sitecore should recalculate the percentages automatically, it increases or decreases
the percentages proportionally.

After you have assigned some profile cards to the content item, the Profile Cards dialog box reflects the
changes you have made.

2| Sitecare -- Webpage Dialog ===
%5 Profile Cards
@ The profile cards that are assigned to the current item,
Click Edit to assign a profile card or change the profile cards that are assigned.
Focus Edit
Decision Maker 60% office Manager 40%

Function Edit
Persona Edit
Score Edit
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After you have assigned some profile cards to a page, on the Advanced tab, in the Analyze group, you

can see the profile cards that you have assigned.

E " Home Advanced Experience  Testing View

= R =al=a|=a= e —

> :,,\‘:,«‘:,\‘:/\ S e

Edit | Preview i ¥ / ’ | Details Reset
Mode Analyze Layout

» Home * CaseStudies * Green-Garden [E)Go ] Edit

)i Office Core

HOME ABOUT US SERVICES CASE STUDIES NEWS CONTACT US

Home » Case Studles » Green Garden

Case Studies

Morgan, Price & Trotter
Gianluca Fashions
Republic of Plush
Green Garden

Show Gallery

Green Garden

Green Garden provides fresh, organic produce to private customers
throughout the Netherlands. From a modest farmhouse in Hilversum,
the company has grown to a multi-million Euro enterprise. Despite

their growth, the farmhouse still serves as headquarters. Martijn

The Analyze group now displays an icon for each of the profile cards that you assigned to the page.
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When you move the mouse over one of the profile card icons the Page Editor displays a tooltip with the
name profile card.

E " Hom Advanced Experience Testing Vi

2 4 [q
Edit | Preview + ! | Il Details Reset
Mode Analyze Layout

* Home * Case-Studies * Green-Garden = Go mEdit

J111
il
<l
111

IR

S} office Core

HOME ABOUT US SERVICES

tudizs » Green Garden

2.3.1 Assigning Custom Profile Values to a Content Item in the Page
Editor

When you are assigning profile values to the content items on your website, there could be some content
items for which the profile cards that you have created are not appropriate. In these cases, you can
assign custom profile values to the content item.

Important

You can only assign custom profile values to content items if you select Single in the Authoring
Selection field when you decide which kind of profile cards you want to use.

To assign custom profile values to a content item:

1. Inthe Page Editor, navigate to the page or content item that you want to assign profile values to.
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2. Inthe Content pane, select the profile that you want to create custom profile values for and
assign to the content item.

& Sitecore - Webpage Dialog =)
@ Select Profile Card

321 select the profile card whose values you want to assign to the current page

Profile Cards Profile Card Details

Customize

=" Assign the appropriate values to the profie.

Background:

Practical:

Process:

si[e|[e]|[e
Ll

Scope:

Profile Card Values

3. Inthe Select Profile Card dialog box, click Customize.

4. Inthe Customize section, click the drop down arrow for each profile value and select the values
that you want to assign to the content item.

& Sitecore -- Webpage Dialog
Q Select Profile Card
32 select the profile card whose values you want to assign to the current pags.

Profile Cards Profile Card Details Customize

Customize

= Assign the appropriate values to the profile.

Background:
Practical:

Process:

Wl |[~][®

Scope:

Profile Card Values

5. Click OK to save your changes. The profile values you selected are assigned to this content item.
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2.4

Q) sitecore

Assigning a Profile Card to a Content Item in the Content

Editor

When content authors use the Content Editor to create and edit the content items that make up your

website, they can also assign profile values and profile cards to these items.
To assign profile cards and profile values to an item in the Content Editor:
1.

view Anal
mplate )

Publi

Configwe  Presentation  Security

View

My Toolbar

&[S sitecore
= & content
& ) Home

@ About-us
= € services

& Design
& suild
& Furish

) News

1 settings
B Layout
] Media Library
2 system
[E] Templates

) Standard-Ttems

& consut

= 8] CaseStudies
A Eye Tea Room
A Morgan-Price Trotter
3 Gianluca-Fashions
@) Republic-of-Plush
@A Green-Garden

3] contact-Us
[ Rss-Feeds

@ content

= [D (: Copy To a Lﬁl_)l o cut Rename Ao st
= || Dupieate (2 MoveTo pelete || paste L) Copy || ‘I Display Name || % Down ¥ Last
Operations Cipboard Rename

= <]

In the Content Editor, content tree navigate to the page that contains the item that you want to
assign profile values.

@ Eye Tea Room

@ quick Info

[E] client Gallery

[£) Meta Data

& Breadcrumb

[ Menu

D overview

[Z] Page Title and Text
Title:
Eye Tea Room

Show Editor * Suggest Fix * Edit Html

Text [standard val

Provide your main text here...

I

2. On the Content tab, click the profile card icon in the top right-hand corner and the Profile Cards

dialog box appears.

2] Sitecore -- Webpage Dialog

Profile Cards

The profile cards that are assigned to the current item.
Click Edit to 2s5i0n 2 prafile card or change the profile cards that are assigned.

Focus

Edi
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3. The functionality available here is the same as in the Page Editor.

For more information about assigning profile cards, see the section Assigning a Profile Card to a Content
Item in the Page Editor.

2.4.1  Assigning Custom Profile Values to Multiple Content Items

In Sitecore search, item buckets, you can use search operations to apply a profile value or set of values
to multiple content items. If your website contains thousands or millions of items, these bulk operations

enable you to apply changes more quickly.
To assign custom profile values to multiple content items:
1. Select a content item or item bucket. For example, Services.
2. Inthe search field enter * to return all items in the item bucket.
3. Click the drop down to the left of the search field and select Search Operations.
4. In Search Operations, click Apply Profile Score to All Items to open the Profile Cards

window.

= \j sitecore

P [e- x Q|

B ‘LJ Standard-Items

e ® ) Artides 4% My Recent Searches - List of your recent searches.
&= d About-Us
] ¢ Recently Modified - List of recently modified items.
2 There are hidden items = . .
B test " Recently Created - List of recently created items.
+ QcaSES"Jd'ES € ) Recent Tabs - List of tabs you have opened recently.
+ W News

® ) Contact-Us “¥ Search Filters - List of available search filters.

® [ Rss-Feeds

&5 Search Operations - List of operations that you can perform on the results.

1] TJ_J Settings
£ Layout .
% avod = @ Add Tag 4 Copy to Datasource Query
# (&) Media Library 1
+ »
1_‘ System @ Search And Replace 4 Apply Security Rule
£ aTEmphtES
¥ Clone Results To % Copy Results To
g) Delete Results ¥ Move Results To
2 @ Publish Items ¥ Serialize Items
r

¥ Apply Campaigns Goals Events To Allltems [_3 Apply Profile Score To All ltem;'

5. Inthe Profile Cards window, follow the same procedure as you did to assign values to a single
content item. For more information on how to do this see, Assigning Custom Profile Values to a
Content Item in the Page Editor.

When you have finished assigning profile values to your profile keys, click OK and these values
are applied to all the content items that appeared in your search results.
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Goals, Campaigns, and Events

Sitecore lets you manage your marketing campaigns and use them to engage with your
customers. You can also create goals and events that can be associated with these
campaigns and help you measure the success of your campaign activities — both online
and offline.

Furthermore, you can specify that visitors who participate in a campaign and come to a
particular landing page are automatically assigned to a state in an engagement plan.

This chapter contains the following sections:
e Goal
e Campaign
e Events

e Analytics Page Settings
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3.1 Goals

You create goals to measure the success of your website and your marketing campaigns — both online
and offline.

You can create a goal for any activity that visitors can perform on your website.
Examples of goals:
e Download a brochure
e Register for an e-mail newsletter
e Visit a particular page
e Sign up for an online demo
Once you have created some goals, you can measure the conversion rate for each goal — the

percentage of visitors that achieve a particular goal. The website performance reports show goals and
conversion rates.

You can create an engagement plan that uses goals to evaluate what action should be taken. For more
information about engagement plans, see the Engagement Automation Cookbook.

You can create personalization rules that are based on the goals that a visitor achieves. For more
information about personalization rules, see the section Personalization.

3.1.1 Creating a Goal
To create a new goal:
1. Open the Marketing Center and click Goals.

2. Onthe Home tab, Insert group, click Goal to create a new goal definition item.

Navigate Review Analyze Publish Versions o Presentation Security View My Toolbar

[D [ Copy To x ﬂ <o cut || [T Renams A R Fist
Dupicate [ MOVETO  pajete - || paste L3 Cony || ‘I Display Name || % Down Last
‘Operations Clipboard Sorting o

— {JFolder ¥ Content
= %) Marketing Center Options

¥ coals ; —

[ campaigns ?‘L—I {iﬁ

& Engagement Plans Eoider =

i Personalization

& Profies Items in the Folder

TestLab — L

“% Analytics Filters % Brochure| | Sitecore - Webpage Dialog (=3
T Enter the name of the new item:
‘,Eﬁ My Goal

=

3. Give the goal a name, such as, Arch Digest Sign-up.
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4. Inthe new goal definition item, enter the appropriate values.

entation  Security  View My Toolbar

B d |
Save Goals  Attributes Details Reports
Q, |

0 Home  Navigate Review [EERc FPubish  Versions

I W content =T
= %) Marketing Center Arch Digest Sign-up ) ]
= ¥ Goals g
¥ Arch Digest Signup . o ,, . . :
/#y If you publish now, the selected version will not be visible on the Web site because it is not in the final workflow
% Brochures Request. step.
@ mstant Demo No other version wil be published.
%, Login © quick Info @ =
[ Newsletter Signup E] pata g
B register

Name

= P
ameaans Arch Digest Sign-up

[ Architectural Digest

[ Google Adwiords Campaigns
# ¢ Engagement Plans
# {5 personalization
£ £ profies

Points
15

# % TestLab Category
® ¢ Analytics Filters
Description
— 2
Field Value
Name The name for your goal.
Points The number of engagement value points that are assigned to a

visitor when they achieve this goal.

Every time a visitor lands on a page that has a goal or page event
associated with it, they accumulate the engagement value points
that are assigned to that event or goal. When the visitor leaves the
website this score becomes the engagement value for that visit.
The number of engagement value points allocated to each goal is
not important but the ratio between engagement value points
assigned to the different goals is. For example, the marketer must
understand why the Request for Demo goal is four times more
valuable than the Newsletter Registration goal.

Category A suitable description, such as, User has registered for Arch
Digest.
Description This defines the event as a system event.

For administrators and advanced users only.

Rule Select the rule that should be evaluated when the page event
associated with this goal is triggered.

IsAuthorFeedback | Select this checkbox if the page events associated with this goal
are of interest to content authors.

IsFailure Select this checkbox to define the event as a failure.
For administrators and advanced users only.

IsGoal Select this checkbox to ensure that the goal appears in the
Content Editor, Goals dialog box. You can then associate the
goal with a content item.

IsSystem Select this checkbox if the page event describes a system event.
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5. Click Save to save the new goal.

Engagement Value Points

When you create a goal, you can assign some engagement value points to it. The number of engagement
value points that you assign should reflect the value that you ascribe to each goal. You can also assign
profile cards and profile values to each goal. Every time a visitor achieves a goal, Sitecore assigns these
profile values and engagement value points to their profile. This allows you to measure the engagement
value of each visit as well as the accumulated engagement value of each visitor.

You can create personalization rules that are based on the number of engagement value points that a
visitor accumulates. You can also create engagement plans that evaluate the number of engagement
value points that a visitor has achieved to determine what action should be taken.

For more information about engagement value points and engagement value, see the Executive
Dashboard Cookbook.

For more information about personalization rules, see the section Personalization.

For more information about engagement plans, see the Engagement Automation Cookbook.

3.1.2 Deploying and Publishing a Goal

When you create a goal, it is subject to a workflow. You must deploy the new goal before it becomes
available in the Marketing Center and you can associate it with a content item or a campaign.

To deploy a goal:
1. Inthe Marketing Center, select the goal that you want to deploy.

2. Onthe Review tab, in the Workflow group, click Deploy.

0 Home Navigate [l Analyze  Publish  Versions  Configure  Presentation

) = —
Click Edit to lock and edit this item. | (2] Edit () Deploy ) "
H 7 [ EpNE
Save || Speling Markup Validaton Subscribe - || My Items f History Reminder ~  Archive ~
I Q, -] [- Content
EET I ; i
J Marketing Center Arch Digest Sign-up
= ¥ Goals
§¥ Arch Digest Sign-up - - S - . o -
Y (# 1f you publish now, the selected version will not be visible on the Web site because it is not in the final workflow step.
o Brochures Request No ather version will be published.
Instant Demo
a oqnick]nfo
5 Login
[ Newsletter Signup Ttem ID: {6FDCD726-1E04-4685-9FC4-CBES0230C062}
9 Register Item Name: Arch Digest Sign-up
& & Campaigns Item Path: jsitecore /system/Marketing Center fGoals /Arch Digest Si
B Architectural Digest : fsitecorefsystem/Marketing Center /Goals /Arch Digest Sign-up
5# Google AdWords Campaigns Template: /sitecore/templates/System/Analytics/Goal - {475E9026-333F-4320-A4DC-52E03B75CE6E}
& Engagement Plans Created From: [unknowr]
i
8 personalization Item Owner:  sitecore\admin
&) Profiles ~
% TestLab -’-] Data
¥ Analytics Filters Name 5
Arch Digest Sign-up
Points
15

The new goal is now available in the Marketing Center and you can associate it with content items and
use it in your campaigns.

However, like every other item, a goal must also be published on your website before it is available to
your website visitors.
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3.1.3 Associating a Goal with a Content Item

After you have created a goal and deployed it, you can associate it with a content item. This means that
the goal is achieved every time a visitor views this item.

In this example, we associate the goal with a landing page that contains a form that lets visitors who read
a magazine called Architectural Digest sign up for a site audit at a 50% reduction.

To associate a goal with a content item:

1. Inthe Content Editor, navigate to the content item you are interested in. In this example we want
to associate the goal with a landing page.

2. Click the Analyze tab and in the Attributes group, click Goals.

2| Sitecore -- Webpage Dialag =3l

Goals
Select the goal that is achieved when a visitor accesses this page. When a
visitor completes a goal, this action is called & conversion.

A Bigest S

Brochures Request

Instant Demo

Login

Newsletter Signup

Register

oK Cancel

3. Inthe Goals dialog box, select the goal that you want to associate with this item.

In this example, we associate the Arch Digest Sign-up goal with a landing page that contains the
form that the visitor must use to avail of the offer.

3.1.4 Associating a Goal with Media Item

You can associate goals with any type of Sitecore content items. If you have media items such as PDF
documents or videos on your website, it may be useful to track how many visitors have downloaded or
viewed these media items. View reports to find out how many visitors have downloaded or viewed media
items.

Creating a goal to associate with the media item:

1. Open the Marketing Center.
Select Goals.
In the Insert group, click Goal to create a new goal item.
In this example, name the new goal Brochure Download.
In the Points field, enter a value, for example 5.

Publish and approve in the workflow if you have this enabled.

N o g e

In the ribbon, click Save.
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To associate a goal with a media item:

1.

o > 0w DN

6.

In the Sitecore Desktop, open the Media Library.

Navigate or search for the content item you want to track.

In this example, select the Office Core Design brochure 2011.

In the ribbon, Analyze tab, Attributes group click Goals.

Q) sitecore

In the Goals dialog box, clear the Brochures Request check box and instead select Brochure

Download.

1alyze Publish Versions Presentation

Configure

Security View

My Toolbar Developer Media

| ] @ content ¥R

D Office Core Design brochure 2011

@ quick Info

] Media

Attach - Detach - Download
Media [shared]:

s

File Path [shared]:

[Z] information

Title:

2] Sitecore -- Webpage Dialog

Goals

Select the goal that is achieved when a visitor accesses this
page. When 3 visitor completes a goal, this action is called 3
conversion.

Brochure Download
[Tl Brochures Request
[ nstant Demo

B Login

[C] Mewsletter Signup

[ register

In the Media Library ribbon, click Save.
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Now every time a visitor opens the Office Core Design brochure 2011 PDF this triggers a goal conversion
event in Engagement Analytics that is recorded in the Visits Detail (Session) report.

Session started feb. 26, 2013 at 11:10

# Duration Page

1. 1sec. 481 /default aspx
millisec.

2. 6sec. 341 Jen/Settings/Flash-Content/FlashObject.aspx
millisec.

3. 12sec. 174 Jen/About-Us.aspx
millisec.

4. 252 millisec. /default.aspx

5. 1sec. 279 /Settings/Flash-Content/FlashObject.aspx
millisec.

6. 1sec 404 /Semices aspx
millisec.

7. [Case-Studies.aspx

3.1.5 Associating a Campaign or Event with Multiple Content Items

Using item buckets and Sitecore search, you can carry out bulk actions on multiple content items, such
as, associating a campaign, page event, failure action or other setting on multiple content items. To do
this, in item buckets you can use one of the operations available under Search Operations.

To apply a campaign to multiple content items:

1. Search for the items you want to perform an action on. For example, you could have an item
bucket containing multiple products or news articles and you want to link all these products or
news articles to a specific campaign.
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bucket.

Search |l

N @maer N content

Q sitecore

2. Select an item bucket and enter * in the search field to return all the items contained in this item

&[] sitecore
= Content.
& ) Home
Standard-Items
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) € Services
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8] case-studies
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B Layout
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@ Publishing targets
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([ Toolbox

i
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Version: 1 Created: 2012-02-14 By: sitecors, anwnymous

@ Translate(ja-P) @ Insert Sample Iiem [@ Insert Folder B3 en

Autoltem1
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From The Heyne-! seun‘re::h Lessllé Hal\ ﬁu[hor‘ Re\ease Date: July 19 zuuﬁ [EBo k
=16328] Language: English === ST/ GUTEERG

Varsion: | Created: 2013-02-14 By pRsal armnymous

@ Transhat=(ja-JP) @ Insert Sample Item [@ Insert Folder B en

Languazge 2y

english (103)

Template EY

Folder (3)

Sample Ttem (100)

Author CY

sitacoreadmin (1)
sitecoreanaonymou... {102)
.

[lhte Range

thismanth (103)
thisweek (108)
thisyear (103)
yesterday (103)

EY

3. Click the drop down next to the search field to see more search options that you can apply to your

search results.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 33 of 136



Sitecore CMS 7.0

search results.

Q) sitecore

4. In the search options, click Search Operations to display a list of the actions to apply to your

3 ,

AutoItem74
D Template: Sample Item Locati

prosa translation of Beowulf. ~Le
measures. Passages occasionally
Version: 1 Created: 2013-02-14 |

@ Translate(ja-1P) @ Ins:

Autoltem1
D Template: Sample Item Locati

=Book or online at ww.gutenber;
Language: English *** START OF
Version: 1 Created: 2013-02-14

@ Translate(ja-IP) @ In:

Click Apply Campaigns or Events to all items to open the attributes dialog box.

& My Recent Searches - List of your recent searches.
g Recently Modified - List of recently modified items.
_-’!_" Recently Created - List of recently created items.
f_) Recent Tabs - List of tabs you have opened recently.
¢ Search Filters - List of available search filters.

&, Search Operations -

@ A[Open or close this category

8 Search And Replace

[ Copy to Datasource Query
& Apply Security Rule

‘,( Clone Results To h Copy Results To
|y Delete Results €3 Move Results To

@ Publish Items € Serialize Items

# Apply Campaigns Goals Events To Allltems Apply Profile Score To All Items

E| Apply Presentation To All Items

List of operations that you can perform on the results.

n thymes. Lo

== Date: July

Version: 1 Created: 2013-02-14 By: sitecoratanenymeus

@ Translate(ja-1P) [@ Insert Sample Item [@ Insert Folder B en

AutolItem32
Template: Sample Item Location: Articles

I it vas thought that modern ears would hardly tolerste it on every line. End-rhyme has been used occasionzlly; internal rhyme, sporadically. Both have some varrs
(For end-rhyme, see 1_53, 1_54; for internal thyme, 2_21, 6_40.)..

In the Attributes dialog box, select a campaign or event that you want to associate the items in
your search results with. In this example, select the campaign Office Core Promotional

Campaign.

(2D copy Tmym | % pown ¥ Last
- 2| Sitecore -- Webpage Dialog

b Attributes

LS

Q
_N) Select the analytics attributes that are assodated with this page.
‘Analytics attributes help build a more comprehensive picture of the
visitar's behavior as they navigate threugh your Web site.

==

Campaigns | Events | Failure Actions | Settings

5 select the assocated campaigns.

Siffice Core Bromotonal Campa\grf]

=m Location: Article:

ovlf. ~Lea, H.~--UsH
ccasionally omittad. ~
13-02-14 By: sitacore]

| @ Insert Sample

Ba

=m Location: Article:

t.gutenberg.net Title: Beovulf An Anglo-Saxon Epic Posm, Translated From The Heyne-Socin Text
iglish *** START OF THIS PROJECT GUTENBERG EBOOK BEOWULF ...

13-02-14 By: sit=cors\anonymous

Co o

7. Click OK. The campaign is now associated with all the items in your search results.
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3.2 Campaigns

A campaign is a promotion or advertising initiative designed to encourage people to come to a website
and perform some desired actions.

Sitecore Analytics supports two types of campaigns:

e Online Campaigns

o Offline Campaigns
In the Executive Insight Dashboard, you can view charts that show which of your campaigns are the most
successful. You can then improve or drop unsuccessful campaigns and improve your ROI.

For more information on the Executive Insight Dashboard, see Viewing Campaign Categories in the
Executive Dashboard.

You can create an engagement plan that uses campaigns to evaluate what action should be taken. For
more information about engagement plans, see the Engagement Automation Cookbook.

You can create personalization rules that are based on the campaigns that a visitor takes part in. For
more information about personalization rules, see the section Personalization.

3.2.1  Creating a Campaign

When you create a campaign, you first need to create a campaign category. Campaign categories enable
you to categorize your marketing campaigns. In the Executive Insight Dashboard, you can view each
campaign and campaign category using the All campaigns drop-down list.

To create a campaign and campaign category:

1. Inthe Marketing Center, click Campaigns, and then on the Home tab, in the Insert group, click
Campaign Category.

Give your new category a name, for example, Online Campaigns and click OK.

Select the Online Campaigns category and then on the Home tab, in the Insert group, click
Campaign to create a new campaign item
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4. Give your new campaign a name, for example, Architectural Digest and click OK.

‘ Home

Q sitecore

= B campaigns
D Online Campaigns
é’ Engagement Plans
ﬁ Personalization
@ Profiles
a Test Lab
? Analytics Filters

@ 5 Campaign {1 0f3)
Save || Edit - El Campaign Category {20f3)
@ Sitecore -- Webpage Dialog @
| Search L% Enter the name of the new item:
2 59 Marketing Center
¥ Goals Architectural Digest]

(o J[ concl ]

Item ID:

Item Name:
Item Path:

Template:

Created From:

Ttem Owner:

{DAB5SD21-E71IF-4907-865F-830824D40FAZ}

Online Campaigns

[sitecorefsystemMarketing Center /Campaigns/Online Campaigns
[sitecoreftemplates/System/Analytics /Campaign Category - {56
[unknown]

sitecore \admin

5. In the new campaign item, enter the appropriate values. If you wish, you can complete these

fields later.

Search

= %) Marketing Center
P Goals
= B campaigns
=[] online Campaigns
B architectural Digest
B Google Adwords Award Winning Campaign
& Engagement Plans
{6 Personalization
) Profles
8. TestLab
¥ Analytics Filters

/&, TFyou publish now, the selected version will not be visible on the Web site because it is not in the final workflow step.

? Architectural Digest

No other version will be published.

@ quick Info

El pata

Title [shared]z
Architectural Digest

Campaign Link [shar=dlz

sc_camp=7147FC33D65741676CF3564926779CIAE

Type [shared):

Edit

Enroll in Engagement Plan [s/ar=d:

E] Traffic Type
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Field Value

Title The title of the campaign.

Campaign Link The campaign query string.
For example:

sc_camp=7147FC33D65741B78CF354926779C1AE
Append the query to the link to your website provided on the
sponsored site. If the link already includes a query string,
prefix the provided text with an ampersand (&). If the link
does not include an existing query string, prefix the text with
a question mark (?).

This ensures that site visits generated by this campaign are
recorded in the analytics system.

Type A campaign can either be ‘online’ or ‘offline’.

Enroll in Engagement | Select the engagement plan state that you would like to
Plan assign visitors to when they participate in this campaign.
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Field

@ Sitecore

Value

Change Traffic Type
(for every visit that
triggers this
campaign)

For each visitor that triggers this campaign, you can decide
whether the traffic type allocated to the visit should be
changed or allocated automatically.

You can select one of three options:

Change Traffic Type? Description

No Do not change the traffic type
that is automatically
assigned.

Yes — if this campaign is
triggered on the landing

If this campaign is triggered
on the landing page then

page. change to the traffic type
specified in the Select Traffic
Type field. e.g. Email.

Yes - Always Always change the traffic

type in this way, even if this
campaign is not triggered on
the landing page.

How to use the Change Traffic Type drop down:

Example 1.

A visitor might come from a paid Google AdWords campaign
to reach your page. If you select ‘No’ in this field, then the
visit will automatically be put into the Search Engine —
Organic or Search Engine — Organic Branded category.
This is incorrect as you want this visit to be classified as
‘Paid’.

To ensure that this visit is always classified as the ‘Paid’
traffic type select ‘Yes — if this campaign is triggered on the
landing page’ and then select traffic type as ‘Paid’.

Example 2.

A visitor might come from an email campaign that you sent,
to reach your page. If you select ‘No’ in this field, then the
visit will automatically be put into the Referred - Other
category. This is incorrect as you always want this visit to be
classified as ‘Email’.

To ensure that this visit is classified as the Email’ traffic type
select ‘Yes — if this campaign is triggered on the landing
page’ and then select traffic type as ‘Paid’.

Select Traffic Type

To specify which traffic type to change a visit to, select one of
the options in this drop down.

StartDate

The start date for the campaign.

EndDate

The end date for the campaign.
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Field Value

Cost The total cost of your campaign.

You can enter values into the Cost, Cost Base, Cost per
Click and Cost per Day fields to keep a record of the costs
incurred for an individual campaign.

To extend this functionality further you could create a custom
report to display a breakdown of costs incurred for each
campaign. These fields appear in the Analytics database, so
could be used in SQL queries that would help you to
calculate a more accurate ROMI.

Cost Base If the campaign has a fixed one off price. For example, a
fixed price banner campaign.

Cost per Click For a campaign with a fixed click fee such as a banner ad it
is possible to calculate the cost per click of each visit.

This is more difficult for campaigns such as Google AdWords
as these campaigns can have a variable cost per click.

Cost per Day You may have an ad that incurs a cost on a daily basis
regardless of how many times a visitor clicks on your ad.

Hidden Whether or not the campaign should be shown in reports.
For example, you may not want to show campaigns that are
created automatically in your campaign reports.

6. Click Save to save the new campaign.

For more information about engagement plans, see the Engagement Automation Cookbook.

Deploy the Campaign
You must deploy the new campaign item to ensure that it is available in the Marketing Center.

Important
You must deploy a campaign in the workflow before you can associate it with a content item.
To deploy a campaign:

1. Inthe Marketing Center, select the campaign that you want to deploy.

2. Onthe Review tab, in the Workflow group, click Deploy.

3.2.2 Associating a Campaign with a Content Item

After creating a campaign in the Marketing Center, you must ensure that the campaign is triggered in
Sitecore Analytics so you can track which campaigns your site visitors have come from.

To associate a campaign with a content item:

1. Inthe Content Editor, expand the content tree and navigate to the content item that you want to
associate a campaign with.

In this example we are using a landing page.
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2. Onthe Analyze tab, in the Attributes group, click Attributes.

£ Sitecore -- Webpage Dialog ==
. Attributes
J\J Select the analytics attributes that are assodated with this page. Analytics attributes help
buid a more comprehensive picture of the visitor's behavior as they navigate through your
Web site.

Compsigns | _Events | Failure Actions | _ Settings

55 select the associated campaigns.

[T Architectural Digest
[] Google AdWords Award Winning Campaign

3. Inthe Attributes dialog box, click the Campaigns tab and then select the campaign that you
want to associate with the content item.

Online Campaigns

An online campaign consists of a campaign definition item and a campaign event. To associate an online
campaign with a content item, you must copy the campaign query string to the sponsored site and if
necessary edit the query string to point to a page on your website.

To associate an online campaign with a content item:
1. Open the Marketing Center.
2. Expand the Campaigns node and then click Google AdWords Award Winning Campaign.

0 Home  Navigate [ECNCN Anslyze  Publsh  Versions  Configure  Presentation My Toolbar
l l ‘? . o Ea CIn:kEdnttu Iock and edit this item. | (] Edit
Spelllng Markup Validation Subscribe My Ttems »dh History Remlnder - Ar:hlve
Writs Schedu
Seard acunbent
:
= 140 Marketing Center \é Google AdWords Award Winning Campaign
P Goals
= B campaigns © quick 1nfo
= =] online Campaigns Doetn
[ Architectural Digest
[ Google Adwords Award Winning Campaign Title [shared]:
& Engagement Plans Google AdwWords Award Winning Campaign
{8 Personalization
) Profiles Campaign Link [shared):
& TestLab sc_camp=568FCFF143384BE4A25DDFF1B3A24DFB
¥ Analytics Filters

3. Inthe Campaign Link field, copy the query string.

4. Paste the query string to your sponsored site.
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This example uses a Google AdWords campaign.
5. Paste the campaign query string into your sponsored site.

Award-winning Web CMS Award-winning Web CMS
Enterpnse-clgss. 1600+ customers Enterprise-class, 1600+ customers
Leading Choice for Marketers and IT

www. sitecore net Leading Choice for Marketers and T

[ros”~ T |

Save || Cancel

You must append the query string to your site URL. In this example the website URL is:
www.sitecore.net/default.aspx

The query string provided for this campaign is:
sc_camp=EOE6A1AQ02F5342F1BC30DABCC3670A20

6. After you insert the query string, you must insert a question mark to complete the path, as this is
not included in the Campaign Link field:

www.sitecore.net/default.asp _camp=EOE6AIAQ02F5342F1BC30DABCC3670A20

7. By default the campaign query string links to your home page. To point to a different page, you
must edit the query string.

For example, you could replace /default.aspx? With /Our-Services.aspx?

' http:l ™ I-\-.'ww srtecore.net/defau!(.aspx’sc_cal

Save | Cancel

When a visitor comes to your website from this campaign, a campaign event is triggered in Sitecore
Analytics, and this is recorded in the Latest Visits report.

Publishing the Goals and Campaigns
You must publish the new goals and campaign items to make them available on your website

e Inthe Publishing wizard, select the Smart Publish option.

3.2.3 Viewing Campaigns in Engagement Analytics

After you have published the relevant items on your website, you can launch your campaign to attract
visitors to come to your website and achieve the goals that you have defined.

Once visitors can access these pages and achieve these goals, you can view the statistics generated by
their visits and evaluate the value achieved by your campaigns.

To view the visitor activity:

1. Inthe Sitecore Desktop, click Sitecore, Engagement Analytics.
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2. Inthe Engagement Analytics dialog box, expand the Recent Activities node and then click
Latest Visits.

FP Engagement Analytics

= 4P Reports P
& sales May 27 - June 03, 2011 Filter Design —
@ Site Health = print e Save 4 4 Page of1 b Bl Q 100% | % Whole Report 54 MailReport
& (%) Recent Activity

& Latest Visits =
Latest Visits Date Range: maj. 27, 2011 - jun. 03, 2011

Report Generated: jun. 03, 2011

Report description

Organization Value Visit #f Date & Time
1. IP_NOT_FOUND{N/A) 105 1 2011-06-03 07:29
Classify / Subscribe / CRM

2. IP_NOT_FOUND(N/A) 45 1 2011-06-03 07:22
Classify / Subscribe / CRM

As you can see, the Value column shows that some of the visitors have visited the page
associated with the campaign, achieved the goal, and scored some points.

You can drill down into each session to get more detailed information about each visit.

For more information about the reports that are available in the Engagement Analytics dialog
box, see the Marketing Operations Cookbook.
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3.2.4 Viewing Campaign Categories in the Executive Dashboard
You can use the Executive Insight Dashboard to view information about each campaign category.
To view campaign categories in the Executive Insight Dashboard:

1. Inthe Sitecore Desktop, open the Executive Dashboard.

2. Use the two drop-down lists at the top left of the dashboard to select a campaign category.

% Executive Insight Dashboard

View +  Campaign + Al campaigns -

?
) 4 All campaigns .
» All campaigns - Value ox
Unknown
»  Search Trend N -
= H‘Hl isits
b Email o
a2 | a1z | F
» Webinar vs. vs. R
Q' | Qs £ Value per Visit
» Gartner
Unknown sa3 a3
b Banner . )
Search 98% 98% ¥ Referring Stes
Email 98% 98%
B Webinar smw 838 L
 Gartner 94%  394%
Banner 2Lem -219% F Search Keywords
Overall Trend  42.7%  42.0%
¥ Entry Pages
§ site Search

¥ Assets Consumed

E Undated about 1 minut
= & RS A TG
P

Resolution Timerange @3 2011-Q12012  (Friday, July 01, 2011 - Saturday, March 31, 2012)
Ouarer  ~ M M

| | I I |

B, %, %, %, .,

2 % > %

3. Select Campaign in the first top drop down box.

4. Inthe second drop-down box, select a campaign category.
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3.2.5 Viewing the Executive Insight Dashboard from the Marketing
Center

In the Sitecore Desktop, Marketing Center, you can also view campaigns or campaign categories in an
embedded Executive Insight Dashboard.

A Google AdWords campaign Dashboard tab viewed from the Marketing Center:

v Analyze Publish Versions Configure Fatio View My Toolbar
D Insert from Template {1of 1) I:B @ Copy To . Rename AL-D . First
Sa\re Edlt - = Duphane « (i Move To Deler_e T Display Name V Down ¥ Last
[ @P Dashboard\ a Conheﬂt\
= ,,J Marketing Center
® ¥ Goaks 7 Google adword 2 - Visits X @ Value
= 5 Campaigns
) Emails 10 12
= D Google campaigns .
., i
# Google adword 1 a 1 VElE e
[ Google adword 2 s Velue & value per Visit
=) winter 2012 . . Visits
& Engagement Plans 2 oe B E Entry P
[ Personalization = s = b AT
1) Profiles 7 o
& TestLab 2 . . 0z £ Assets Consumed
‘-f Analytics Filters
o ? ? a
£ Goal Conversions
%, N 2 % K \%’Ja b
07 72 72
Updated 1 minute ago
x c at12/5Em2 = P (UTC)
View by 111172012 + 12/5/2012
Day -
I,’I,"I \’I,I I'I I‘\'I'I'I'I'\]‘\,J’I,;II
g ) /a S M gy Ty Ty Ty Ty B,
2014201, 201,7201, 201, R0, %20, %20, 0,0, R0, 20, 0, 0, 20,0, 00, 0,

To view an embedded campaigns dashboard:
1. Inthe Sitecore Desktop, open the Marketing Center.
2. Expand a campaign category and click on a campaign.
In the Content area, to the right of the content tree, a Dashboard tab starts loading.

3. If there is no data available for the campaign then you will see an error. If you are expecting to
see data then click Reload data to get the latest data available or wait until the cache has been
cleared.

The Dashboard tab can only display the Executive Insight Dashboard if your campaign landing
page has had one or more visits. If you still cannot see any campaign data check the
configuration of your campaign landing page and view the Engagement Analytics, Visit Detail
(Session) report to find out if your campaign has been triggered.

For more information about viewing campaigns in the Executive Insight Dashboard, see the Executive
Dashboard Cookbook.
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3.3 Events

@ sitecore

You can use events to track user activity on a website. You can track events, such as, download, search,
registration, or logout. Tracking events help to build up a more comprehensive picture of a visitor's
behavior as they navigate through the website.

Goal and campaign events are triggered when visitors achieve certain objectives on the website or when
they come to a site from a promotion or campaign that you have created. These events are tracked in

Sitecore Engagement Analytics and appear in the campaign and conversion tracking reports.

Sitecore administrators can edit existing events and create additional events if you need them. The
marketer must remember to specify how many engagement value points should be assigned to each

event.

You can create engagement plans that use events to evaluate what action should be taken. For more

information about engagement plans, see the Engagement Automation Cookbook.

3.3.1 Associating an

Event with a Content Item

You can associate events with single content items or use search operations to assign events in bulk to

multiple content items.

To assign an event to a content

item:

1. Inthe Content Editor, expand the content tree and navigate to the content item that you want to

associate an event with.

2. Onthe Analyze tab, in the Attributes group, click Attributes to open the Attributes dialog box.

o Home  Navigate

Analyze

Publsh  Versons  Configre  Presentation  Security  View My Toolbar

pBS5S:

2 Sitecore -- Webpage Dialog ==
P Attributes
38/ Select the anaiy s atiributes that are assogated with this page. Aniybes atiributes help
build a more comprehensive picture of the visitor’s behavior as they navigate through your
= [ sitecore Vieb site.
= & content
= & Home | Campaigns | Events | Failure Actions | Settings
= stendard-ttems ;)3) Select the assodated events.
[ capyright
> Brochures [Tl campaign
— Search-Results Flbownioad
. Site-Map
Statistics Dleror
® B Toolbox [CIField Changed
© ) Sidebars Flinformation
I
LandingPages [T Login Failed
= [ Register-Form
A sig-Check [T Logout
A Blue-Arron [CINewsletter Removed
A smal-Red [Fleol
- Thank-Y .
T [FPrint
# {J Tite-Styles o
® @ Teasers Putin Basket
® @ About-Us [CRate
@ @ Services [CIRegister Failed
# & case-Studi
J. ceesludss [“1Register For Event
® wj News
® 3 contact-Us [Clrss
# [LJRssFeeds [[search
® {Jsettngs [TJupdate Profie
@ 3 Layout
& (&) Media Lbrary
® [E] Templates ‘ ‘

3. Inthe Attributes dialog box, click the Events tab, and select the event that you want to associate

with the content item.
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4. Click OK to save your changes and close the Attributes dialog box.

3.3.2 Assigning Failure Actions to Items

Failure actions are another type of event. Normally page failures are recorded programmatically. You can,
however, use failure actions to record any page failures that occur on the website.

For example, if you have an error page that you display to site visitors when an error occurs, you can
associate a failure action such as Page Error with this page. Then when a visitor sees this page, a page

error is recorded in Sitecore Analytics and you can track all the page errors that occur on your site in this
way.

You can associate failure actions with single content items or use search operations to assign failure
actions in bulk to multiple content items.

To associate a failure action with a content item:

1. Inthe Content Editor, expand the content tree and navigate to the content item that you want to
associate an event with.

2. Onthe Analyze tab, in the Attributes group, click Attributes to open the Attributes dialog box.

o Home  Navigate

of) (NN
Goals Attributes

Publsh  Versons  Configure  Presentation  Security  View My Toobar

Q7 ]| [ W content
= .
L] stecore #» AD-Signup-Complete
= & Content ,_..J
& %) Home
2] sit - Webpage Dial
= {J standard-Ttems 3 seore T THepage Hiales =
= Attributes
[ copyright _}
) Select the analytics attributes that are assodated with this page. Analytics attributes help
= Brochures build & more comprehensive picture of the visitor s behavior 25 they navigate through your
> SearchResults Web site.
— Site-Hap 5 Events | Faiure Act Setti
. ampaigns | Even silure Actions | Settings
_ Statistics || ! & B
9 Toolbox @ Select the assodiated faiure actions.

! Sidebars
= %2 Landing-Pages
) Ap-signup-Complete [“INo Search Hits Found
B architectural-Digest
(3 Register-Form
R Teasers
& About-Us
& services
8| case-studies
& News
2 contactUs
ERs5-Feeds
i) settings
B Layout
5] Media Library
& System
[E] Templates

[ Page Error

[7]Page Not Found

3. Inthe Attributes dialog box, click the Failure Actions tab, and select the event that you want to
associate with the content item.

4. Click OK to save your changes and close the Attributes dialog box.
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3.3.3 Engagement Value Points and Events

Sitecore administrators can create any extra events that you may need. They can also specify the
number of engagement value points that you want to assign to each event.

Every time a visitor lands on a page that has an event associated with it, they accumulate the
engagement value points that are assigned to that event. When the visitor leaves the website this score
becomes the engagement value for that visit.

The number of engagement value points that you assign to each event should reflect the relative
importance that you attach to each event and the importance that each event has in your marketing
endeavors.

You can create personalization rules that are based on the number of engagement value points that a
visitor accumulates.

For more information about engagement value points and engagement value, see the Executive
Dashboard Cookbook.

For more information about personalization rules, see the section Personalization.
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3.4 Analytics Page Settings

You can also disable analytics on any content item on your website. When you select the Disable
Analytics for the Page setting, the page is no longer visible in the visitor session trail or any other reports
in Sitecore.

This is useful if you, for example, have a page that automatically redirects visitors to another page. You
may not want such a page to appear in reports and session trails.

To set an analytics setting on a content item:

1. Inthe Content Editor, expand the content tree and navigate to the content item that you want to
set an analytics setting for.

2. Click the Analyze tab and in the Attributes group, click Attributes to open the Attributes dialog

box.
o Home Mavigate Review Publish Versions Configure Presentation Security View My Toolbar
HE o
Save || Goals | Attributes (| Details || Reports
Seard Q, H[@cwnnt
& [ sitecore = Sitecore - Webpage Dialog ==
=] .
& content ¢ ) Attributes
= Edriome 3%/ Select the analytics attributes that are associated with this page. Analytics atirbutes help
=lj Standard-Items build & more comprehensive picture of the visitor’s behavior as they navigate through your
@ Aboutus gt
& services Campaigns | Events | Failure Actions | Settings
£ case-studies
!‘"‘ MNews Select the appropriate settings.
3 Contact-Us i
EdrssFeeds ["| Disable Analytics for this Page
&
= u Settings If you disable analytics for this page, Sitecare will not register information when visitors access
% Layout this page.
=] Media Library
29 System

B Tempiates

3. Inthe Attributes dialog box, click the Settings tab and select the Disable Analytics for this Page
setting to assign this setting to the content item.

4. Click OK to save your changes and close the Attributes dialog box.
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Patterns and Pattern Cards

Sitecore contains a system that lets you groups visitors according to their interests and
behavior. This system makes it easier for you to design and implement engagement
plans and personalization rules that consistently control the way your organization
interacts with these visitor groups.

You create pattern cards that match some typical forms of visitor behavior. This chapter
describes how to create pattern cards as well as some typical tasks where you can use
them.

This chapter contains the following sections:

e Understanding Pattern Cards

e Creating a Pattern Card
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4.1 Understanding Pattern Cards

Patterns cards allow you to classify visitors according to the behavior and interests that they exhibit when
they visit your website.

Your website can receive thousands of visitors every day. This can make it very difficult for you to classify
these visitors in a meaningful way. The visitor classification that you use can affect the way your
organization interacts with the visitors to your website by influencing, for example, the actions that you
can perform in your engagement plans, and the personalization rules that you implement on your website.

Sitecore allows you to create pattern cards that reflect the behavior and interests of specific types of
visitor. You can then use these cards to define the actions that your organization should take when a
visitor exhibits the behavior and interests personified by a pattern card.

When you create a pattern card, you must assign profile values to it. These profile values should reflect
the interests and behavior of a particular type of visitor. For example, the profile values that you assign to
the pattern card could be based on your understanding of the interests and behavior of a particular
market segment that you have identified and are focusing some of your marketing activities on.

When a visitor to your website, navigates through the site and visits different pages and consumes
different resources, they accumulate the profile values of all the pages and resources that they request.
Sitecore calculates the average score that the visitor has accumulated for each profile and maps the
visitor to the pattern card that is the closest match.

A visitor can only be mapped to one pattern card at a time. However, as a visitor navigates through your
website, the pattern card that they are mapped to can change as they consume different resources on the
site.

If you have created any engagement plans or personalization rules that use this pattern card, the visitor is
then subject to these engagement plans and personalization rules. You can create several different
pattern cards for each profile and use these to define different personalization rules.

4.1.1 Configuring Pattern Matching

Sitecore uses a measurement called N-Dimensional Euclidean Distance to calculate which pattern card a
visitor's accumulated profile value most closely resembles and should therefore be mapped to.

When you configure the pattern matching feature, you must specify how many pages a visitor should
request before Sitecore starts to map their accumulated profile score to a pattern card.

To specify the minimum number of pages that a visitor must request:

1. Navigate to Sitecore build number\Website\App Config\Include and open the
Sitecore.Analytics.config file for your website.

2. Inthe configuration/sitecore/settings section, add the following line:
<setting name="Analytics.Patterns.MinimalProfileScoreCount” value="3"/>

This means that Sitecore starts to map the visitor's behavior to a pattern card when they have
requested more than three pages.

3. Change the value to what you think is a suitable number of page requests.

The value you decide to use should be based on your understanding of your website, its size, and
the number of pages that you assign profile values to.
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4.2 Creating a Pattern Card

Q) sitecore

Patterns cards allow you to classify visitors according to the behavior and interests that they exhibit when

they visit your website.

When you create a pattern card, it can only reflect the visitor behavior that relates to a single profile. You
can, of course, create pattern cards for each different profile that you have defined as well as create

several different patterns cards for each profile.
To create a pattern card:
1. Open the Marketing Center and expand the content tree.

2. Inthe content tree, navigate to Marketing Center/Profiles.

3. Select the profile that you want to create a pattern card for and expand it.

Navigaste  Review  Analyze  Publsh  Versions G senfaton  Security  View My Toobar
| Pattern Card (10f2) =

onfigure entati
EEI (%) Copy To x ﬂ Jpcut || [ Rename A RFist
Dupicate [2rMoveTe pelete = U Copy || T Display Name || % Donn ¥ Last

1) tnsert from Template

= 55) Marketing Center

¥ Goals
B campaigns
& Engagement Plans Pattern Card
8 Personalization
S &) Profiles
E @ Foas
£ Background
&) Practical
& Process
& scope
@ Profle Cards
) pattern Cards
= @) Function
&) Building Trust
@ cal to Action
£ Create Desire
&) Define Concept.
(@ Profie Cards
) attern Cards
&) persona
&) Score
& TestLab
¥ Analytics Filters

4, Select the Pattern Cards item and then on the Folder tab, click Pattern Card.

5. Give the new pattern card a name and click OK to create it.

6. Inthe new pattern card item, enter the appropriate information.
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7. Inthe Pattern field, enter the profile values that you think are appropriate for the visitor behavior
that you want to characterize.

0 Home  Navigate  Review Publish  Versions  Canfigure Searity  View My Toobar
Bow) |
Goals Attributes || Detaiis || Reports
Q, @ content Y g Reports
= %5 Marketing Center ) pata

¥ Goals
5 campaigns
= ¢ Engagement Plans
& testplan
3 Personalization
= &) Profies
= E) Focus
£) Background
D Practical
£ Process
£ 5cope
1 Profile Cards
= (J Pattern Cards
) Dedsion Maker
€9 Function
) Persona
= &) score
) Lead
(@ Profile Cards
() Pattern Cards
B TestLab
& 7 Analytics Filters
“¥ Report Filters

Name [shared]:
Decision Maker

Show Editor - Suggest Fix + Edit Himl
Description:

The people who make the important decisions in an organization.

Take Scresnshot - Browse * Open Media Library -+ EditImage - Clear - Refresh
Tmage [shared):

m

‘This media item has no details.

Pattern [shared):

Background:

Practical:

Process:

o[ | [ [~
Il

Scope:

8. Save your changes.

You can create several different pattern cards for each profile.

Planning your Pattern Card Strategy

You should plan your pattern card implementation carefully to ensure that you create the cards you need.
These cards should reflect the visitor types or market segments that you are most interested in engaging
with and you must assign appropriate profile key values to each pattern card.

Your pattern card implementation should be based on an analysis of your website — its aims, content,
and ambitions — as well as an analysis of your target audience — their characteristics, interests, and
preferences. This analysis will not only affect the design of your website but also the way you interact with
the visitors to your website, and the personalization rules that you create.

For more information about creating a personalization rule, see the section Creating a Personalization
Rule Based on a Pattern Card.
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Testing

This chapter explains how to create and run multivariate tests using the Page Editor and
the Content Editor. In Engagement Analytics, create MV tests to find the most effective
content or combinations of content to use on your website.

This chapter contains the following sections:
e Multivariate Testing
e Creating a Multivariate Test in the Page Editor

e Creating a Multivariate Test in the Content Editor
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5.1 Multivariate Testing

Sitecore Analytics lets you dynamically test the content of your website to find out which components or
combination of components are the most effective.

You can create multivariate tests to see which variations of text and images work best with site visitors.
This can be particularly useful as a part of your strategy when setting goals and optimizing campaigns.

The Page Editor is the most convenient and flexible tool to use when creating multivariate tests. It
enables you to use existing Sitecore content or create new content ‘on the fly’ without leaving your
website.

5.1.1 Page Editor Testing Options
When you use the Page Editor to create a multivariate test, you have the following testing options:

e Test existing content — prepare several test variations as content items and make them available
in the content tree. For example, on the Office Core website, the Register-Form content in the
Standard Items folder.

e Clone a content item — this enables you to duplicate test variable variations.
¢ Create new content — create new content ‘on the fly’ to use in your test.

e Change a component in the test — in the Test the Component dialog box, select Enable variation
of component design. This allows you to choose a different rendering or sublayout.

e Hide a component in the test — in the Test the Component dialog box, select Hide the
Component.

e Create a combination test — this enables you to select multiple content items on the same page
and then test them using a combination test.
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Q) sitecore

5.2 Creating a Multivariate Test in the Page Editor

In this example, create a multivariate test for a newsletter register form. Visitors to your website enter their
email address on this form to register for an e-mail newsletter. Test three different combinations of text
and graphics to find out which generates the highest engagement value on the website and to indicate
which content is most effective. Choose the most effective content as the winner.

When you have finish running the test, look at your results in the Stop the Test dialog box. You can see
each test variable variation and an accumulated value next to each one. You can pick winning content in
this way but first you should consider what effect the test has had on overall engagement value generated
on the website. Has the winning content led to higher engagement values overall or just in relation to the
goal assigned to the test variable?

521
To create a multivariate test in the Page Editor:
1. Open the Page Editor.

2. Select the component on your website that you want to test. For example, the Register Form.

Creating an MV Test in the Page Editor

(=] Home  Advanced  Experience  Testng  View

) B No test configured, =
A =
Edit | Preview « =

Mode Statug Components and Combinations

- L
e bam) |

Inspirational Design QOur Clients

Every office space is unique. It Since our founding back in

Top ranking from Copenhagen Design
& Style Magazine

Lindoergh, Reigs, and Associates,
chooses Office Core

Strategic partnership in Bosten
sirengthens presence in New England

QOur Process

Our four-step design process

reflects the personality of
those who work there, the
image of the company it
represents. and builds frust in
the organization

Whether you're drawn to the
smell of fine leather or
concerned for our planet,
you'll find that we have a
design that will inspire you
'your employees, and your
clients.

At Office Core, we understand
these needs - and can draw
on a tremendous range of
creative options. Here are just
a few ideas to get your own
creative juices flowing.

read more >>

1986, Office Core has
provided design solutions for
over 500 companies in 26
countries.

We have worked with
venerable institutions like
Morgan, Price & Trotter, frendy
fashion designers like
Gianluca Fashions
untraditional startups like
Republic of Plush, and
industry leaders in renewable
resources like Green Garden.

Chances are, we've worked
with many companies that
share similar goals and
challenges that you face.

Take a Iook at some of our
many success stories.
read more >>

ensures that you get the office
you need, in the quality you

want, at a price you can afford.

Moreover, we can even
improve your basic office
workflow by ensuring that key
functions are grouped in new,
more useful ways.

I it suits your needs, we start
with a site audit, agree on
resources and goals, use
advanced computer-aided
design technology to create
detailed plans, then ensure
that your dream becomes a
reality.

read more >>

Don’t take our word
forit. Look at what
our clients say about
Office Core!

Register Form

T RBEI @~ Mvoer
Test the component.

E‘;Q

Get our Newsletier
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3. Move the mouse over the floating toolbar until you see the tool tip Test the component.

Register Form
i % B

Reqister for o _f-_[ Test the component.

B

4. Click the Test a8 button to open the Test the Component dialog box.

Sitecore - Mozilla Firefox (=)
[ [ etp 10 ol=Sitecore Shell Applicati - - |
Test the Component
Define the variations that you want to use in the mulivariate test,
[ nable variation of component design.

To define a variation for this test, dlick New Variation.

A test must contain at least two variations. When you have defined the variations, in the
ribbon, dick the Testing' tab and then start the test.
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Sitecore - Mozilla Firefox

| [ http:/fems65rev110519/sit

I/

ore.Shell Applicati 7 |

Test the Component

[ClEnable variation of companent design.

Variation Name

Define the variations that you want to use in the multivariate test.

Test Content Item:

Actions * &

[B..Auesron

= [7] Hide Component

Q) sitecore

In the Test the Component dialog box, click New Variation to create a new test variation
variable.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of

this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 57 of 136



Sitecore CMS 7.0 @ sitecore

6. Browse the Sitecore content tree to locate the test content items. Follow the same procedure for
each of the components that you want to add to the test.

EEEIEETE G
‘ @ sitecore/shell/default.aspx?xmicontrol=Sitecore.Shell. Applici A ‘ Edit Site © Print ~ Sitemap uJapanase ~ English [§

Test the Component =} - »
L Define the variations that you want to use in the multivariate test.

Sitecore - Mozilla Firefox =

["|Enable variation of component design.

Variation Name
[sitecore/shell/default.aspxxmicontrol=Sitecore.Shell Applical 7
1ot i Select the Associated Content
nten!
E S At I:L Select the content that you want to associate with the rendering and use as the data
\ source.
) N
’n servi * [ = Select an existing content item.
& [2) sitecor =
Sif re =
5 Select Existi
teriors. We S 5 & Content
= &) Home
\ “ & () Standard-Items
'_\\. [#) copyright
o Search for Content % Brochures E
B > Search-Results
> Site-Map
') Statistics
: Clone Current & 9 Toobox
| DeSlgn Content & ) Sidebars
e is unique [ W& Landing-Pages
>nality of e R Regiter-Form
here, the Create New Content Big-Check
pany it : ::':n:w
builds trust ir : %
. Thank-You
@ () Tite-Styles -
irawn to the
J€er or
ir planet, o ]
shave a Sianuca T asinons; T SunS
Ispire you, untraditional startups like with a site audit, agree on
and your Republic of Plush, and resources and goals, use

Note

You can also use Search for Content to find the item you want to add to the test.
7. Browsing for existing content is just one of the options you have here.

The other options are:

o Browse for content in the content tree.

o Change the component in the test, if you first select the Enable variation of component design
check box.

o Hide the component.

8. In this example, we select three variations of the Register Form control from the Standard Items
folder.
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@ Test the Component
Define the variations that you want to use in the multivariate |

[ Enable variation of compenent design.

| e

J

Test Content Item:

+o fBlue-Arrow

Q) sitecore

9. Enter a name for each test variable that you add. For example, Blue-Arrow.

10. In the Test the Component dialog box, when you have added all your test variable variations,

click OK.

5.2.2

Associating a Goal with an MV Test

To measure the effectiveness of an MV test using engagement value you must first associate a goal with
your test. The goal must also have points allocated to it. In this example, choose the Register goal and

allocate it 5 points.

To associate a goal with an MV test:

1. Select one of the content items that you are using in your test. In this example, select the Blue-
Arrow Register Form control.

o Home  Mavigste  Review

Analyze [ateid

E
Details || Reparts
Q v

Versions  Configure

2] Sitecore - Webpage Dialog (===
T Goals
Select the goal that is achieved when a visitor accesses this page.
When a visitor completes a goal, this action is called a conversion,

=]

) Rss-Feeds

= [2) sitecore
= & Content
= ) Home

U Standard-Items
& Copyright
= Brochures
> Search-Reslts
> Site-Map
> Statistics
9 Toolbox
= Sidebars
& Landing-Pages
= [} RegisterForm
4 sigCheck
=4 Small-Red
> Thank-You
) Titie-Styles
%) Teasers
J About-Us
@ services
ﬂl Case-Studies
o) News
) Contact-Us

W content

Blue-Arrow

@ Quick Info
[EA settings
Title [standard value]z
Register for our Newsletter

Title Style:
Medium

Field Text [standard valus]:
Enter Email

Browse ° Properties * Open Media Librar:
Submit Button:

/Images/Register Form/bullet_t

Dimensions: 16 x 16

[ Srochures Request

[T/ 1nstant Demo

[TLogin

| [ Newsletter Signup
Register I

2. On the ribbon, in the Analyze tab, Attributes group click Goals.

3. Select the Register goal.

4. Click Save.
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To allocate points to a goal:
1. Inthe Marketing Center, select a goal. In this example, choose the Register goal.
2. Inthe Points field, enter 5 points.

= 5 Marketing Center g Resgi
egister
= P Goals @ g

Sa Brochures Request
a Instant Demo

"!., Login

Mewsletter Signup Name [shared]:
Register

[ Campaigns

dp Engagement Plans
{5 Personalization
&) Profiles

0 Quick Info
E] pata

Points [shared]:
5

3. Click Save.

Now when you run the test every time the register form is submitted, 5 points is added to the overall
engagement value generated for the test variable used.

5.2.3 Running an MV Test in the Page Editor

In the Page Editor, after you click Start Test, it is not possible to make any modifications to the test. For
example, you cannot add or edit variations or edit the components that you are using in the test. If the
components in your test contain personalization, this will be paused while the test is running.

To run a multivariate test in the Page Editor:
1. Inthe Page Editor, click the Testing tab and then in the Actions group, click Start Test.

E Home Advanced Experience Teshngo View

3 \ Components with configured variations: 1 D B {@] Register Form
Vs Q This test is not running.
Edit

it | Preview v To start the test dick 'Start Test'. Start Test JStop Test 3

| Mode Status Actions Components and Combinations

We design office interiors. We create award-winning design and fan

Inspirational Design Our Clients

Every office space is unique. It Since our founding back in

reflects the personality of 1986, Office Core has
those who work there, the provided design solutions for
image of the company it over 500 companies in 26

represents, and builds trustin  countries
the organization
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2. Inthe Start the Test dialog box, enter a name for the test.

Sitecore - Mozilla Firefox @

|_ || http://cms65rev110519/sitecore/shell/ default.aspx?xmlcontrol=Sitecore.S * |

Start the Test

Do you want to start the test for this page? When the testis running, you
cannot edit the components that are used in the test.

Test title:

Register Form tes

Start the Test ] [ Cancel

3. Click Start the Test.

4. Inthe Page Editor, you can preview each of your test variables before you run the test. Use the
arrow to preview each test control.

PR & @~ Morev

[ - Jratees -

Get our Newsletter

5. Onthe Testing tab, in the Components and Combinations section, click the drop-down arrow
to get an overview of all the components in your test.

By Component | By Combination

Start Test Stop Test
A, Big-Check -

Actions

B. Blue-Arrow
C. Small-Red

Register Form

2 Edit variations

6. Run the test in a new browser window. After running the test for the required amount of time, click
Stop Test.

7. Inthe Stop the Test window, you can view all the components in your test and each possible
combination. You can also see the value that is generated by each variation. Decide which
component or combination is the most successful and select a winner.

Note

You can add more than one component to a multivariate test so that you can decide which
combination of controls works best on a page. For instructions on setting up multiple
combinations of controls, see the next section.
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In Engagement Analytics, goals enable site visitors to accumulate value. You can decide which
variation of the test variables is the most successful by the value it has accumulated during the
test. The variation with the highest engagement value is the winner.

8. Inthe Stop the Test window, choose a winning test variation variable and click Select.

Sitecore - Mozilla Firefox @

|| http:/fcmsb5revl10529/sitecore/shell/default.aspx?xmlcontrol=5i

_"\ Stop the Test

c

'\-_L.i After you stop the test, each component will only display one of the
configured variations. Select the desired variation or combination.

By Component | By Combination

A. Big-Check o -
ed B. Blue-Arrow &0
Register Form _I
C. small-Red o -
Stop test and revert to original design. Select | | Cancel

9. The variation variable that you select stays on the page as your chosen content. The test is
complete and the Testing group no longer shows any pending tests.

Note

If you do not see any results in the Stop the Test window it may be because the test statistics cache has
not expired. By default the test statistics cache is set to expire after 1 hour. The following setting in the
web.config file sets the cache expiration: WebEdit.TestStatisticsCacheExpiration. The default
setting is 01:00:00 (1 hour). To see instant test results ask an administrator to change the default setting
to 00:00:00.

5.2.4 Testing Combinations of Content in the Page Editor

How to test different combinations of components:
1. Repeat the steps you followed in the previous section to set up the Register Form control.
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Home Advanced Experience  Testing®  View
Components with configured variations: 1 E Register Form
Average page visits | d
Preview v To start the test didk ‘Start Test'. t
Components and Combinations.

Mode Status
[searchis sie 51

prnt ~ Stemap T Japanese ™ Engisn
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HOME ABOUT US SERVICES CASE STUDIES NEWS CONTACT US

Office design services for effective businesses
We design office interiors. We create award-winning design and fantastically inspiring workplaces.

ekl |
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irational i It r Pr .
Inspirational Design Our Clients Our Process our clients say about
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reflects the personaiity of 1986, Office Core has ensures that you get the office Office Core!
those who work there, the provided design solutions for you need, in the quality you N i -

over 500 companies in 26 want, at a price you can afford

image of the company it

Q sitecore

2. Select a different control on the same page of the website. For example, Sidebar Image.

In the Test the Component dialog box, add several test variation variables following the same
steps as described in the previous section. For example, choose several different sidebar images
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to appear in the Sidebar Image control.

arch this site a

e PR ich

Sitecore - Mozilla Firefox

8 (@ sitecore/shell/default aspxmcontrol=Sitecore Shell Appici ' |

Test the Component
L- Define the variations that you want to use in the multivariate test.

Enable variation of component design.
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Save your changes.

In the Page Editor, on the Testing tab, click Start Test to run the test.

On the Testing tab, in the Components and Combinations group, if you click the drop-down,

you can view all the possible combinations in the test.

By Component | By Combination

Register Form Sidebar Image
Blue-Arrow Contact
Big-Check TestA

Values ~
20

Big-Check TestB
Big-Check TestC
Big-Check TestD
Big-Check Contact

Blue-Arrow TestA
Blue-Arrow TestB

oo oo oo o

M stop the test and pick the winners.
ABOUT US ERVICES CASE STUDIES E CONTACT U

7. When the test has run for long enough, click Stop Test.
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8. Inthe Stop the Test dialog box, there are two tabs that present you with two different ways to
evaluate the test:

o By Component

Or

o By Combination

By Component — Choose the winning components for each control and then click Select.

Sitecore - Mozilla Firefox

| [ httpss

| Stop the Test

I After you stop the test, each companent wil only display one of the confiqured variations.
Select the desired variation or combination.

By Component | By Combination

Sidebar Image

Register Form

C. TestC 2 -
D. TestD o m
E. Contact ﬂ Z
A, Big-Check o -
8. Blue-Arrow |

C. Small-Red a -

Stop test and revert to original design.

By Combination — Choose the winning combination of controls and then click Select.

Sitecore - Mozilla Firefox

| 00 nttpr

N Stop the Test

Register Form
Blue-Arram
Big-Check
Big-Check
Big-Check
Big-Check
Big-Check
Blue-Arron
Blue-Arrow
Blue-Arrom

[N i

Blue-Arrow
11 Small-Red
12 Small-Red
13 Small-Red
14 Small-Red

15 Small-Red

Sidebar Image
Contact
TestA
TestB
TestC
TestD
Contact
TestA
TestB
TestC
TestD
TestA
TestB
TestC
TestD
Contact

B After you stop the test, each companent wil only display ene of the configured variations.
Select the desired variation or combination.

By Component | By Combination

Value~

o oo oo ooosooo ooy

Stop test and revert to original design.

Engagement Value = Value per visit
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Every goal on the website has a numerical value. When a visitor accesses an mv test control that
has a goal associated with it, the content accumulates a score for the visit, depending on how
many visitors have accessed this content.

You can see by studying the engagement values recorded for each component or combination of
components which content generates the highest value. The differences in engagement value
recorded in the test results show how you can affect visitor behavior by subtle variations in the
content on a page.

5.2.5 Cloning Content Items for MV Tests

When you use the Page Editor to set up an MV test you can use existing content, clone content or create
new content items to use as test variable variations. This means that you do not need to ask a developer
to help you to create special content to use in your MV tests.

In this section, you test the text in the rotating Flash banner slogan from the header of the Office Core
website. Test two alternative slogans; ‘Compelling Web solutions’ and Free Web solutions’ to find out

which is the most effective.
How to clone Sitecore content for MV Tests using the Page Editor:
1. Inthe Page Editor, click the Testing tab.

2. Onthe Home page of the Office Core website, click in the text that appears in the Office Core
header.

usinesses

3. In the floating toolbar, click the Test a button to open the Test the Component dialog box.

4. Inthe Test the Component dialog box, click New Variation to add a new test variation.

Test the Component
Define the variations that you want to use in the multivariate test.

| Enable variation of component design.
Variation Name Actions ¥ &

5. Add two test variations and give them the following names:

Content Item Variation Name

Flash-Test-Slogan-1 Free Web Solutions
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Content Item Variation Name

Flash-Test-Slogan-2 Compelling Web Solutions

Q sitecore

6. Select the first variation and browse for a content item. Notice that the Flash object used in the

Office Core header is already selected.

Sitecore - Mozilla Firefox @
@ fsitecore/shell/default.aspx?xmicontrol=Sitecore.Shell Applici 77

IR G

- L Test the Component
L3 Y] o Define the variations that you want to
tanShlpS olderhe I (%] i/sitecore/shell/default.aspx?xmlcontrol=Sitecore.She | 7
¥ [Clenable deson: Select the Associated Content
9 -0 O . Select the content that you want to assodiate with the rendering and use
"d e Variation Name as the data source.
ABOUT US SE e G T B Select an existing content item.
../FashObject : i
IV YL Select Existing & [ sitecore
Content & & Content
4 g 2 ® %) Home
q Variation Name N
esign servicey “ & (J settings
: - # () Common Text
ffice interiors. We crea| | | TestContentitem: Search for Content ) Flash-Content
CEEEE
& () Menu-Styles
@ {J Themes
Clone Current & () Meta-Data
Content # B Layout
& (&) Media Library
| @ @) System
ional Design Create New Content & ] Templates
e space is unique. it
2 personality of
work there, the
1€ company it
5, and builds trust in
zation.
ou're drawn to the
1 leather or
FiaF G et [ ok J[ coneel |
that we have a -
twill inspire you, untraditional startups like with a site audit, agree on

Jyees, and your Republic of Plush, and resources and goals, use

7. Create a clone from the Flash Object content item.

Select FlashObject and click Clone Current Content.

E

Clone Current
Content

8. Make two clones and give them the following names:
o Flash-Test-Slogan-1
o Flash-Test-Slogan-2
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9. Save the clones under the Flash Content folder.

O sitecore

ore Shell Applicz 77

Select the Associated Content

Select the content that you want to assodiate with the rendering and use as the data

Clone the current content item.

Name:

Flash-Test-Slogan-1

Parent:

B[] sitecore
= & Content
& ) Home
& J settings
&) Common Text

= ettt
o~

FlashObject

) {J Menu-Styles
& ) Themes
& (J Meta-Data

& 3 Layout

& [5a] Media Library

& #) System

& [E] Templates

Create New Content

10. You now have three Flash objects in the content tree.

Select an existil item.
= [2) sitecore
= & Content
# ) Home
= ) settings
3] @Comoﬂ Text
& ) Flash-Content
@ )
[ ) Flash-Test-Slogan-1
# ) Flash-Test-Slogan-2
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11. In the Test the Component dialog box, you have two variations for your test using clones of the
original Flash object.

&  Sitecore -- Webpage Dialog
@ Test the Component
Define the variations that you want to use in the multivariate test,
[] Enable variation of component design. i Tew Variation |
Free Web Solutions Actions * &
Test Content Item:
| 'd ...[Flash-Test-Slogan1 ‘ | [[] Hide Component
Compelling Web Solutions Actions ¥ &
Test Content Item:
| ‘¢ ... [Flash-Test-Slogan2 ‘ | [ Hide Component
Remove All and Close

12. To save your changes, click OK.
Now add the text that you want to appear on the website for each of the test variation variables:
1. Select the text on the home page that you want to edit, so that the floating toolbar appears.

2. Use the up and down arrows to select each test variation variable you want to edit.

header

] ﬁ ] GV More «

CONTACT US

3. Click in the text and edit it in the same way as any other content on the website. Select the Free
solutions variation and enter the text ‘Free Web Solutions!” To make the test very clear, you could
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add the same text for all the rotating banners in this Flash control.

" Sitemap nJapanese = Eni

-~ 44

CONTACT US

4. Follow the same steps for the ‘Compelling Web Solutions!’ slogan.
5. Onthe Testing tab, click Start the Test.

& Sitecore -- Webpage Dialog
Start the Test
Do you want to start the test for this page? When the test is running, you
cannot edit the components that are used in the test.
Test title:
Flash-Test-Slogans|

Enter a name for your test, such as Flash Test Slogans and click OK.

©

6. When you have run the test for the required amount of time select a winner in the Stop the Test

dialog box.

7. This example demonstrates how easy it is to create your own content for MV tests without the

help of the IT department.

8. To test the effectiveness of this MV test you could also assign goals to your test variable
variations and measure the engagement value that these slogans generate on your website.
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5.3 Creating a Multivariate Test in the Content Editor
In the following example, create a multivariate test for a newsletter register form using the Content Editor.
How to create a multivariate test in the Content Editor:

1. Open the Content Editor and select a content item. For example, Home.

2. Click the Presentation tab and then click Layout Details.
3. Inthe Layout Details dialog box, click Edit.
4

Click Controls and select a suitable control. For example, Register Form.

__ A . Sitecore - Mozilla Firefox
0 LCLINC L UV Sitecore - Mozilla Firefox =
=1 | http://cmsb5rev110519/sitecore/shell/default.aspx?xmicontrol=DeviceEdi
H a | LI http://cmsb5rev110519/sit | ‘
Save | Detals Reset || Preview  Aliases = Device Editor
write |l Layou even | IR [gey Layout Details Set the layouts, controls and placeholders for this device.
s &) The details of the assigned
&[] sitecore Layout Flash
& & Content f [ Browser Fixe |~ content-banner
=]
[T Defauit CONrols Placehalder Settings c"'““‘"‘s Front Page Fixed
i standard-Ttems ® Fash page-columns
@ Abouts &) Columns Frant Pag RTGE"tN:WS
column-right
@ services ecent fews ’
) case-studies @ Sidebar Image g'febar-lh':'age
2 column-Tigl
’ -
4 News (@] Register Form E——
@ 3 Registe
= contactus ® Foater Contact column-ight
# Edit [§/Copy To Footer Contact
Btavout ‘. O printer —
] Media Library [
5 9 5ystem Print E,D,':mnlls
O alases [@} Columns Front Pag
© ictionary
Edit [ Copy To
@ Languages @
= ) Marketing Center
¥ Goals
[ Campaigns
o)
;}PEngagementPlans
e lizati
fﬂ ersonaization Browse * Properties - Open Media Library ° Edit Image - Clear - Refresh
) Profiles Ba .
nner Image:
B TestLan J/Images/Banners/bannerDesk2
= ¢ Analytics Filters

5. Click Test, to open the Test the Component dialog box.

6. Click New Variation, to add each of your test variation variables.
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7. When you have added all your test variables click OK.

Sitecore - Mozilla Firefox ==

[ htpurss [

@ Test the Component
Define the variations that you want to use in the multivariate test,

[FlEnabe variation of component desn.
Small-Red Actions v &
Test Content [tem:
& ...;5mal Rea =] 7] Hide Component
Blue-Arrow actons ~ | &
Test Content [tem:
[E.../Biue-arrom =] [7] Hide Component
Big-Check acions v &
Test Content Item:
B0 et = (1] ide Component

8. Open the Marketing Center.

9. Inthe Marketing Center, Test Lab node, select the Home test definition item.

O = L -
@ Multivariate Test Variable (1 of 2) Renan
Save || Edit~ | L) Insert from Template (20f2) T Display Name
Rename
|55;.:. Q, v| "‘Conbent
R "
) Marketing Center Home
¥ coals

P Campaigns

, Engagement Plans ‘3 1If you publish now, the selected version will not be visible

. Mo other version will be published.
i personalization

© cuckTE

= R TestLab Evaa
= [ Home Name [shared]:
@ Register Form Home

Insertlink * Clear
Ttem - This field is set automatically by Sitecore [<hzred]:
/sitecore/content/Home

Test Strategy [shared, standard value]:

Sticky

10. In the Test Lab, a test definition item and test variables are added automatically when you create
test variables in the Test the Component dialog box.
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11. On the Review tab, Workflow group, click Deploy to run the test.

Configure Presentation Security View My Toolbar
[ Edit
Q," History

B 7, Marketing Center
w Goals
(? Campaigns
f Engagement Flans

ﬂ Personalization
~ D Quick T

3 If you publish now, the selected version will not be visible on the Web site because it is not in the
Mo other version will be published.

&4 Profile
= B Testlab E]pata
2 @ Home Mame [shared]:
= Register Farm Home

'@ Small-Red

i

?;‘“3 Blue-Arrow Insertlink * Clear

(@) Big-Check Ttem - This field is set automatically by Sitecore shar=d]:
Analytics Filters /sitecore/content/Home

Test Strategy [shared, standard value]z

Sticky

Note
This is automatic when you create a test in the Page Editor.

Enter a comment, when prompted in the workflow.
Click End Test to end the test.

Presentation Security View

vsitem. | [ Edit

GJ’ History

Note

If you create an MV test using the Content Editor you do not have access to the same statistics on
Engagement Values generated when you test these controls. We recommend that, if possible, you create
all MV tests using the Page Editor.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 73 of 136



Sitecore CMS 7.0 @ Sltecore”

54 Creating a Page Level Test in the Content Editor

Create a page level test to test a whole page and not just a single component (rendering) on a page. This
could be an appropriate strategy for testing landing pages or email campaign messages.

The following example uses Office Core and the Architectural Digest campaign landing page. A marketer
wants to test 3 different versions of the same landing to find out which is the most effective. To create this
test you need three alternative landing pages for the Architectural Digest campaign.

To create a page level test:
1. Inthe Sitecore Desktop, open the Marketing Center.

2. Inthe Test Lab, create a Page Level Test Definition item. To do this, on the ribbon, select the
Home tab, Insert group and then click Page Level Test Definition. Keep the default name for
this item.

Mavigate Review Analyze Publish Versions Configure Presenta

‘? Iﬂ Multivariate Test Definition (1of3) | ™ ED E@ Copy To x

Edit I i Page Level Test Definition (2 of 3) !: Duplicate + &3 Move To  pelete -
| EdIt [nsert | LInerannn 2
= Page Level Test Definition
\% [&'I_UW_Y. COTTOETTT

= ) Marketing Center Options

= }" Goals
F Brochures Request a I QB
E‘ Instant Demo Multivariate Test Definition  Page Level Test Definition

3. With the Page Level Test Definition item selected, create a Page Level Test Variable in the
same way.

4. With the Page Level Test Variable item selected create 3 new empty Page Level Test Values.

= ,4) Marketing Center
B Goals
B Ccampaigns
@9 Engagement Plans
{3 Personalization
) Profiles
= 8 Testlab
= Page Level Test Definition
= & Page Level Test Variable
o Page Level Test Value
< Page Level Test Value 1
o Page Level Test Value 2

¥ Analytics Filters

To create pages (content items) to use in the test:
1. Open the Content Editor.
2. Select the Architectural Digest landing page item in the Standard Items folder.

3. Insert two new copies of this page below the Architectural Digest landing page item.
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4. Name the first item “Architectural-Digest 1” and second item “Architectural-Digest 2”.

= |j sitecore
= aContent
= ) Home
= Jj Standard-Ttems
Lm Copyright
> Brochures
- Search-Results
. Site-Map
. Statistics
S Toolbox
- Sidebars
%2 Landing-Pages
2 AD-Signup-Complets

_’j Architectural-Digest
™) Architectural-Digest 1
) architectural-Digest 2

A Register-Form
t“y Teasers

m

m

)

5. Create aliases for each of the copies of the Architectural Digest page.

Edit some of the campaign text or add an image so that these items look different to the original
design in some way.

7. Save your changes.
Configuring and testing the test:
1. Open the Content Editor.

2. Select the Page Level Test Definition item and then use the Test Strategy field to choose a test
strategy. Choose Random.

3. Link each of your test variables to the pages you want to test. To do this, select one of your test
variables that you created and then in the Datasource field, enter the path to the content item
you want to link it to. Use the Insert link button or enter a path manually. Repeat this procedure
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for each of your test values.

= Statistics
8 Toobox
< Sidebars
= & Landing-Pages
™) AD-Signup-Complete
L Architectural-Dige
T Architectural Digest 2
[} Register-Form
W) Teasers
4 About-Us
@ services
0] Case-Studies
o News
) contact-Us
[ Rss-Feeds
i) settings
B Layout
58] Media Library
= ¥ system
() liases
@ Dictionary
@ Languages
1= %) Marketing Center
¥ Goals
B Campaigns
& Engagement Plans
{8 personalization
) Profiles

AN

»

[@ content

@ Quick Info
[E] pata
MName [shared]:
~ Arch digest 1
™~

@ Page Level Test Value 1

Insertlink - Clear
Datasource [shared]:

/sitecore/content/Home/Standard-Items/Landing-Pages/Architectural-Digest 1

m

2
Default ;= pe 1
§= [No layout specified]

Controls
Print [,

B 8 Testiab
= @ page Level Test Definition
= ‘&% Page Level Test Variable
o Page Level Test Value

<’ Page Level Test Value 1

| Page Level Test Value 2

& [No layout specified]
_Cunh’rﬂs

Feed

enderings spedfied.]

Controls
XML Qutput {1,

[No layout specified]

lo renderings spedified.]

Q) sitecore

4. Select the original Architectural-Digest item (the content item you want to test). Link this item to
the Page Level Test Definition item. To do this, in the ribbon, click the View tab and select

Standard fields so that you can see the Layout panel in the Content tab.
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5. Scroll down so that you can see the Page Level Test Set field. Click Insert Link to add the path
to your Page Level Test Definition item.

Marketing Operations Cookbook

= Statistics
33 Toobox
= Sidebars
= & Landing-Pages
®) AD-Signup-Complete
P Architectural-Diggst 1
) Architectural-Digekt 2
(3} register-Form
R Teasers
@ About-Us

4 Presets [shared]:
@ services Al
18] Case-Studies = J Presets

o)) News

23 ContactUs

EJRss-Feeds
i) settings

B Layout
5] Media Library
= &9 system

T liases
@ Dictionary
B Languages
B %) Marketing Center

¥ Goals Insertlink - Clear
& Campaigns Page Level Test Set [shar=d]:
fEngagemantP\ans /sitecore/system/Marketing Center/Test Lab/Page Level Test Definition
8 personalization
g Profiles 3 Lifetime
TestLab
Lo Publishit
= @ Page Level Test Definition o E e
= %, Page Level Test Variable ) security
<o Page Level Test Value {79 statistics
< Page Level Test Value 1 g Tasks

o Page Level Test Value 2

* |[@ceonten:

Controller [shared]:

Controller Action [shzred]:

|2) sample Layout

\

(@ Validation Rules

Save all your changes.
Move the test variables that you created through the workflow.

To do this, select your Page Level Test Definition item and in the ribbon, select the Review tab
and click Deploy. Enter a comment, such as Run test. Your page level test is now running.

o Home Navigate Review Analyze Publish Versions Configure Presentation Security View My Toolbar
ﬂ ‘?’ @ 'ﬁ B Click Edit to lock and edit this item, | (2] Edit B
Save || Speling Markup Validation Subscribe « || My Items S Histary Reminder ~  Archive
Proofing Workflor
C{\. v| [OCnnhent

= %.f) Marketing Center

¥ Goals

? Campaigns

f Engagement Plans

w Personalization

@ Profiles

= 8 TestLab

= Q’_’i Page Level Test Definition

2 % Page Level Test Variable

% Page Level Test Definition

& If you publish now, the selected version will not be visible on the Web site because it is not in the final workflow step.
Mo other version will be published.

© Quick Info
[£] pata
MName [shared]:
Page Level Test Definition

Note
To end the test, you must use the End Test command in the workflow.

Finally, publish all your changes. In the Publish Wizard, select Smart publish.

To test your page level test, open a new browser window and enter the name of your website.
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Use the alias you created to navigate to the Architectural Digest page of the Office Core website.
If the test is working you should see a different version of the page every time you click refresh (if
you selected the Random test strategy).

SN office Core

HOME ABOUT US SERVICES CASE STUDIES NEWS CONTACT US

me » Architectural Digest Offer

Welcome Architectural Readers - Alternate Page 2

o muml\lll

g

At Office Core, we are loyal readers of Architectural Digest. We are especially proud of the upcoming
AD issues which features our unique services, clients, projects and people. Architectural Digest offered
excellent insights into our concept and values

As a special offer for other Architectural Digest readers, we're offering a 50% off of a Site Audit for any
location where we do business

Note
You cannot edit any of the components in the test once you have started the test.

Note
There are no default reports available yet for Page Level Testing.

5.4.1 Editing a Page Level Test in the Page Editor

After you have created a page level test in the Content Editor you can also edit the test using the Page
Editor. To enable this, first you need to change the application options in the Content Editor.

To enable page level testing in the Page Editor:
1. Open the Content Editor.
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2. Click the Sitecore button.

Mavigate Review Analyze Publish

re Section (1of2)

Eert from Template (2of2)

R Licenses
»9 About

Exit

) Home
@ Settings
% Layout
58] Media Library
2D system
E Templates
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Q) sitecore

4. In Application Options, click the View tab, select the Show the Test Lab Section check box

and click OK.

& Application Options

Content Editor | View |

—Content Tree - Item Names
@ Display Name (Janguage-specific name)
) Ttem Key

[~ Content Tree Root
Show the Content Tree in the Content Editor
Show Entire Content Tree

— Control Properties

[l show the lization Sgction
Show the Test Lab Section

5. Open the Page Editor and navigate to the page that you are testing. In this example, itis the

Architectural Digest page.
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Q sitecore

6. Click the Testing tab to see the test that you are running and to preview each of your test values.

Home  Advanced  Experience

Testing View

Mode

> q Page Level Test Value 21
previen~ | | ElPage Level Test Vaive 1 =

Page-level A/BN testing

At Office Core, we are loyal readers of Architectural Digest. We are especially proud of the upcoming
AD issues which features our unique services, clients, projects and people. Architectural Digest offered
excellent insights into our concept and values

As a special offer for other Architectural Digest readers, we're offering a 50% off of a Site Audit for any
location where we do business.

To sign up for this offer, please fill out the form below. Or, contact Maya Fanstill at mf@officecore.com
and include the words "Architectural Digest Special Offer” in the subject of your email

7. To change the test variables in your page level test, click the Advanced tab and then click

Details.

In the Layout Details dialog box, select a placeholder such as Columns Content and Right.

In the Control Properties dialog box, scroll down to Test Lab.

Cd Cd

Details Reset

Layout

:lcome Architectura

fiice Core, we are loyal readers d
ssues which features our unique
llent insights into our concept an

special offer for other Architectul Print
ion where we do business.

ign up for this offer, please fill ou
include the words "Architectural [

® Page Title and Text
[@]} apcampaignForm
® Sidebar Quote

® Footer Contact

[Aedit HcopyTo

3 printer
Controls
{@} columns Content Only
{@} content Area
® Page Title and Text

[Aedit fHcopyTo

% Layouts

[ |
2] Control Properties -- Webpage Dialog ==l
53 General “la
27 Sitecore - Webpage Dizlog % caching
== Layout Details Test Lab =214
['.! The details of the assigned layouts, controls 4| | Insertlink - Clear
Tests - Points to a test variable [shard):
| [ Browser Fixed || |
Default E'”‘m“s J h/’ — A
Columns Content and Richt
(8] Cantent e [ox |

Placsholder Settings A
Mo placeholder settings were specified] |5

pre's professional attitude
ntion to detail ensured the
an with an excellent standard
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In the Tests field you can enter a link to another page level test definition item or change the test
variables in your current page level test.

Note
To create a new page level test you still need to use the Content Editor. The functionality for page level
testing in the Page Editor is limited.
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Personalization

This chapter explains how to use the inline personalization functionality in the Sitecore
Page Editor. This feature allows you to push predefined content at website visitors who
fulfill specific conditions.
This chapter contains the following sections:

e Inline Personalization

e Creating a Personalization Rule in the Page Editor

e Creating a Personalization Rule Based on a Pattern Card

e Personalization in the Content Editor
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6.1 Inline Personalization

Personalization allows you to deliver targeted content to specific site visitors. An appropriate time to
implement this is after segmentation has enabled you to identify the visitors that you most want to target.

You can easily implement rules that show or hide content to site visitors based on their browsing behavior
and their accumulated profile values. You can make your site respond in real-time by showing specific
content, hiding content, or adjusting the behavior of a web control.

The Page Editor contains inline personalization functionality that allows you to specify the rules and
conditions that must be met before personalized content is displayed. It also lets you test this functionality
before you publish it on your website.

6.1.1 Pre-requisites
Before you can create a personalization rule you need the following components:
e Content items to use as the data source for the personalization rule.

e A Web control or rendering item.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 84 of 136



Marketing Operations Cookbook @ S tECO re

6.2 Creating a Personalization Rule in the Page Editor

In the Page Editor, you can create rules to determine which content is shown to different site visitors. This
is called a conditional rendering or personalization rule.

In this example, we create a rule that determines when site visitors see the Office Core brochure link.

The Office Core site, displays a brochure download link on every page, apart from the Home page. This
rule specifies that the brochure link on the Our Services page is only displayed to visitors who have a lead
score of 20 or more.

To implement this personalization rule, you must:
¢ Create a conditional rendering rule.
e Configure the behavior of the webpage.

You can create personalization rules that are based on many different criteria including goals, campaigns,
engagement value points, profile value points, and engagement plans.

Creating a Personalization Rule

Before you can specify that specific content should be shown to visitors who fulfill certain criteria, you
must create a personalization rule that contains these criteria.

To create a personalization rule:
1. Inthe Sitecore Desktop, click Sitecore and then click Page Editor.

2. Inthe Page Editor, click the View tab and in the Enable group, select the Designing check box
to enable the design functionality in the Page Editor.

3. Navigate to the page where you want to implement the personalization rule. In this example, you
want to edit the Services page.

4. Inthe sidebar, select the Want more information section and a floating toolbar appears.

e
U
b il

T ORBO B~ Mrev “"'""QT;.‘

N

Want more
information?

Have a look at our
brochures!
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5. In the toolbar, click the Personalize Component & button to open the Personalize the
Component dialog box.

a Sitecore -- Webpage Dialog
g Personalize the Component

Manage the personalization conditions, content, and design of the component. The list of conditions is
prioritized, The first true condition determines which personalization content is displayed.

["|Enable personalization of compenent design. " Few Condition |
Default &

[ Hide Component
If none of the other conditions are true, the default
condition is used. Content:

Mot set] | ‘

6. Inthe Personalize the Component dialog box, click New Condition and the dialog box displays
a new condition.

B Sitecore -- Webpage Dialog
g Personalize the Component

Manage the personalization conditions, content, and desian of the component., The list of conditions is
prioritized. The first true condition determines which personalization content is displayed.

[ Enable personalization of component design.
y Show Brochure to Leads Actions ¥ &
Condition Edit [7] Hide Component
This rule has no conditions. Persnaalize Coatent

ot set]
Default £

[ Hide Component
1f none of the other conditions are true, the default
condition is used. Content:

‘[fu‘oase:j |‘

7. Give the new condition an appropriate name — Only Show Brochure to Leads.
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8. To define the condition for this component, click Edit and the Rule Set Editor dialog box
appears.

a Sitecore -- Webpage Dialog @
=== Rule Set Editor
Select the conditions and actions first. Then spedify the values in the description.

Select the conditions for the rule:

4 Automation State

where the current visitor is in any state of the spedific engagement plan

where the current visitor is in the spedific state of an engagement plan
4 Classifications

[m] »

where the visitor identification compares to specific value
4 Events

where the current visit has triggered the spedfic goal
4GeolP

where the area code compares to spedific value
where the city compares to spedfic dty

wihara Hha mrimbes mnmeeras b enarifie st

Rule description (dick an underlined value to edit it):

This rule has no conditions.

9. Inthe Select the condition for the rule field, in the Filter field, enter profile and select the
following condition:

“Where the value of specific profile key compares to specific value”
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This rule is now displayed in the Rule description field

a Sitecore -- Webpage Dialog

==
=== Rule Set Editor

Select the conditions and actions first. Then specify the values in the description,

Select the conditions for the rule:
prof

4 Profiles and Patterns

where the current visit matches the spedific pattern card in the spedfic profile

where the value of spedfic profile key compares to specdific valus
4 Security

where user profile indudes valid email address
where user profile specific field compares to value
where user profile spedific field is not empty

Rule description (dick an underlined value to edit it):

where the value of spedific profile key compares to specific valus

Now you must edit the values in this condition so that only visitors who have accumulated a lead
score of 20 or more can see the brochure download link.

10. In the Rule description field, click “specific”to open the Select Profile Key dialog box.

a Sitecore -- Webpage Dialog @
E Select Profile Key
| Select the profile key to use in this rule,

Browse | Search |

) Focus

@ Function

£ Persona

= @ Score
@ Lead
’{Q Profile Cards
() Pattern Cards

11. In the Select Profile Key dialog box, expand Score and select Lead.

12. In the Rule Set Editor dialog box, in the Rule description field, click “compares to”to select a
comparison to use in this rule.
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13. In the Select Comparison dialog box, select “is greater than or equal to” and click OK.

a Sitecore -- Webpage Dialog
r Select Comparison

I Select the numerical comparison to use in this
rule.

Browse | Search |

is equal to

is greater than

_ is greater than or equal to
is less than

is less than or egual to

is not equal to

14. In the Rule Set Editor dialog box, in the Rule description field, click “specific value”, to enter a

numerical value.

In this example, you want the brochure download link to be displayed on the Our Services page

when the Lead profile score of the visitor is higher than 50.

15. Enter 50 and click OK.

2 Sitecare -- Webpage Dialog

Select the conditions for the rule:

Rule Set Editor
Select the conditions and actions first. Then spedify the values in the description.

prof

4 Profiles and Patterns

where the value of specific profile key compares to spedific value
4 Security

where user profile indudes valid email address

where user profile spedific field compares to value

where user profile specific field is not empty

Rule description (dick an underlined value to edit it):

where the current visit matches the spedfic pattern card in the spedific profile

where the value of Lead profile key is greater than or equal to spedific value

= Sitecore - Webpage Dialog
Enter value
50|
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Configuring the Behavior of a Webpage

After you have defined the conditional rendering rule, you can specify the behavior or action that you want
the page or component to perform when the conditions in the rule are met. You configure these actions in
the Personalize the Component dialog box and can show or hiding particular content, as well as adjust
the behavior of a web control and the way it is presented.

To configure an action for a webpage component:

1. Inthe Page Editor, click the Personalize Component & putton to open the Personalize the
Component dialog box.

a Sitecore -- Webpage Dialog @
m Personalize the Component

Manage the personalization conditions, content, and design of the component. The list of
conditions is prioritized. The first true condition determines which personalization content is
displayed.

Enable personalization of component design. New Condition

Only Show Brochure to Leads. Actions ¥

Condition Edit Hide Component

where the value of Lead profile key is greater than
or equal to 50 Personalize Content:

ot set]

Default

Hide Component
If none of the other conditions are true, the default

condition is used. Personalize Content:
— ...[Brochures
OK Cancel

2. To specify that the website should not show this component to visitors who are not leads, in the
Default condition, select the Display Component check box.

a Sitecore -- Webpage Dialog @
Personalize the Component
Manage the personalization conditions, content, and design of the component. The list of
conditions is prioritized. The first true condition determines which personalization content is
displayed.

Enable personalization of component design. New Condition

Only Show Brochure to Leads. Actions

Condition Edit Hide Component

where the value of Lead profile key is greater than
or equal to 50 Personalize Content:

[Not seff
Default

/| Hide Component

If none of the other conditions are true, the default
condition is used. Personalize Content:

=

oK Cancel

Now when a visitor comes to the Our Services page, they only see the download the Office Core
brochure link if they have a lead score of 50 or more.

In the Page Editor, you can see that the floating toolbar now contains extra information about how many
conditions have been defined, which one is currently selected, and the component displays the content
that is specified in the current condition.
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You can see how the personalization rules that you specified affect the content that is displayed in this
component.

In the floating toolbar, you can scroll between the different conditions to see how they affect the
component and the content it displays.

If the visitor has a lead score of 50 or more, the component displays the content about our brochure:

Brochure Links
NP RBe @~ Morev i

i¥Pd . Only Show Brochure toLeads v [f

Want more
information?

Have a look at our
brochures!

If the visitor has a lead score of less than 50, the component does not display the content about our
brochure.

ks
(=] G v  Morev

2/2 T
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How Sitecore Evaluates Personalization Rules

When a visitor comes to this page, Sitecore evaluates the personalization rules in the order they appear
in the Personalize the Component dialog box.

2| Sitecore -- Webpage Dialog =3
Personalize the Component
Manage the personalization conditions, content, and design of the component. The list of
conditions is prioritized. The first true condition determines which personalization contentis
displayed.

Enable persenalization of component design. Mew Condition
Only Show Brochure to Leads. Actions +
Condition Edit Hide Component
where the value of Lead profile key is greater than
ar equal to 50 Personalize Content:

ot seif
Default
/| Hide Component
If none of the other conditions are true, the default
condition is used. Personalize Content:
OK Cancel

In this example, Sitecore evaluates the Only Show Brochure to Leads condition first. If the visitor satisfies
the rule specified in this condition and has a lead score of 50 or more, Sitecore displays the specified
content. If the visitor doesn’t satisfy the rule specified in this condition, Sitecore moves on to the next
condition, and so on, until the visitor meets one of the conditions.

The default condition is used if the visitor meets none of the other conditions.

Publish the Personalization Rule

You must publish this new rule before you can use it on your website.

To publish the personalization rule:
1. Inthe Marketing Center, on the Publish tab, in the Publish group, click Publish, Publish Item.
2. In the publishing wizard, select the Smart Publish option.

Testing the Rule
To test that the rule works:
1. In anew browser window, open the Office Core website.
2. Navigate to the Our Services page.
Notice that there is no longer a brochure displayed in the right-hand column.
3. Explore the site a little more and return to the Our Services page.

Once you have accumulated a lead score of 50 or more, the brochure link will appear in the right-
hand column.
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Personalizing the Content

When you are setting up a personalization rule, you can also specify that the page should show some
different content if the rule is satisfied. You can also specify that it should use a different design for the
content it displays.

To display different content:
1. Inthe Page Editor, open the Personalize the Component dialog box.

2 Sitecore -- Webpage Dialog (=l
% Personalize the Component

ﬂ Manage the persanalization conditions, content, and desian of the component, The list of
conditions is prioritized. The first true condition determines which personalization content s

displayed.
|| Enable personalization of component design. New Condition
Only Show Brochure to Leads. Actions * &
Condition [ Hide Component
where the value of Lead profile key is greater than
or equal to 50 Personalize Content:
Wot set]
Default &

Hide Component

1f none of the other conditions are true, the default
condition is used. Personalize Content:
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2. Inthe Personalize the Component dialog boc select the rule you want to edit and in the
Personalize Content field, click the Browse ~ button.

a Sitecore -- Webpage Dialog @
Select the Associated Content
Select the content that you want to associate with the rendering and use as the data source.

.. - Select an existing content item.
=] sitecore
Select Existing e
Content = & Content
= ) Home
% & {J standard-Ttems
Copyright
Search for Content m
— Brochures
. Search-Results
L) - Site-Map
. Statistics
Clone Current %
Content # Toolbox

-+ Sidebars
% Landing-Pages
[T} register-Form
¥ Teasers
W About-Us
& Services
£ case-studies
8 News
2] Contact-Us
) RssFeeds
u Settings
B Layout
5] Media Library
8 system
_1__i Templates

3. Inthe Select the Associated Content dialog box, the Select Existing Content option is
selected by default.

You use this option when you select an existing content item to display instead of the current
content item.

You can also use the Search for Content option to search for a content item and then apply the
appropriate search operation to the item.

4. Navigate through the content tree and select the content item that you want to display. The
content item must be compatible with the current rendering.

This new item is displayed when the rule specified in this condition is met.
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Personalizing the Layout for a Component

You can also personalize the way a component is displayed on a webpage.

To personalize the layout of a component:

1. Inthe Page Editor, open the Personalize the Component dialog box.

2 Sitecore -- Webpage Dialog
g Personalize the Component

displayed.

[ Enable personalization of companent design.

Manage the personalization conditions, content, and design of the component. The list of
conditions is prieritized. The first true condition determines which personalization content is

New Condition

Only Show Brochure to Leads.

Actions @&

1f none of the other conditions are true, the default
condition is used.

Condition ] Hide Component
where the value of Lead profile key is greater than
or equal to ontent:
| [Not set] ‘ ‘
Default Y

Hide Component

Personalize Content:

Q) sitecore

2. Inthe Personalize the Component dialog box, select the Enable personalization of

component design check box and the dialog box displays some more options.

2| Sitecore -- Webpage Dialog
g Personalize the Component

==

Manage the personalization conditions, content, and design of the component. The list of conditions is
prioritized, The first true condition determines which personalization content is displayed.

[¥]Enable personalization of component design. New Condition
Only Show Brochure to Leads. Actions v & ©
Condition [] Hide Component
where the value of Lead profile key i greater than
or equal to 50 G

mod |
=
Brodhure Links [ b
Content:
| ot set] | |
Default &
Hide Component
If none of the other conditions are true, the default o
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3. Inthe Personalize Component field, click the Browse ... button.

a Sitecore -- Webpage Dialog @
Select a Rendering
Select the rendering that you want to use. Click Select to continue.

i

4. Inthe Select a Rendering dialog box, select the rendering that you want to use for this content
with this personalization rule.

The rendering must be compatible with the current content item.
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6.3

Creating a Personalization Rule Based on a Pattern Card

When you create a personalization rule or conditional rendering, you can base the rule on one or more of
the pattern cards that you have created. This means that you can create personalization rules that target
visitors whose interests and behavior match the market segments that you have identified and with whom
you want to interact in a particular way.

Note

The following example is based on the previous personalization example and only describes how to set
up the personalization rule.

To base a personalization rule on a pattern card:

1.
2,

In the Sitecore Desktop, click Sitecore and then click Page Editor.

In the Page Editor, click the View tab and in the Enable group, select the Designing check box
to enable the design functionality in the Page Editor.

Navigate to the page where you want to implement the personalization rule. In this example, you
want to edit the Services page.

In the sidebar, select the Want more information section and the floating toolbar appears.

P

%A

PXREO Q- vorev %R

Want more
information?

Have a look at our
brochures!
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5. In the toolbar, click the Personalize Component & button to open the Personalize the
Component dialog box.

a Sitecore -- Webpage Dialog
ﬂ Personalize the Component

Manage the personalization conditions, content, and design of the component. The list of conditions is
prioritized, The first true condition determines which personalization content is displayed.

["|Enable personalization of compenent design. " Few Condition |
Default &

[ Hide Component

If none of the other conditions are true, the default
condition is used. Content:

Mot set] | ‘

6. Inthe Personalize the Component dialog box, click New Condition and the dialog box displays
a new condition.

2| Sitecore -- Webpage Dialog
g Personalize the Component

Manage the personalization conditions, content, and desian of the component. The st of conditions is
prioritized, The first true condition determines which personalization content is displayed.

["JEnable personalization of compenent design. New Condition
schure to Decision Makers, Actions » &

Condition [] Hide Component

This rule has no conditions.

Personalize Content:
(porseg [
Default @

Hide Component
If none of the other conditions are true, the default
condition s used. Personalize Content:

7. Give the new condition an appropriate name — Only Show Brochure to Decision Makers.
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8. To define the condition for this component, click Edit and the Rule Set Editor dialog box
appears.

a Sitecore -- Webpage Dialog

==
=== Rule Set Editor

Select the conditions and actions first. Then specify the values in the description

Select the conditions for the rule:

4 Automation State

where the current visitor is in any state of the spedific engagement plan

where the current visitor is in the spedific state of an engagement plan
4 Classifications

[m] »

where the visitor identification compares to specific value
4 Events

where the current visit has triggered the spedfic goal
4GeolP

where the area code compares to spedific value
where the city compares to spedfic dty

wihara Hha mrimbes mnmeeras b enarifie st

Rule description (dick an underlined value to edit it):

This rule has no conditions.

9. Inthe Select the condition for the rule field, in the Filter field, enter pattern and then select the
following condition:

where the current visit matches the specific pattern card in the specific profile
This rule is now displayed in the Rule description field.

2| Sitecare -- Webpage Dialog

==
= Rule Set Editor

Select the conditions and actions first. Then specify the values in the description.

Select the conditions for the rule:
pattern

4 Profiles and Patterns

where the current visit matches the spedific pattern card in the spedfic profile

Rule desaription (dick an underlined value to edit it):

where the current visit matches the specific pattern card in the specific profile

Now you must edit the values in this condition so that only visitors who are mapped to a particular
pattern card can see the brochure download link.
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10. In the Rule description field, click specific profile to open the Select Profile dialog box.

@ Sitecore -- Webpage Dialog @
1 Select Profile
I_ﬁ Select the profile to use in this rule,
Browse | Search
J_U) Focus
D Function
J_U) Persona
D Seore
oK Cancel

11. In the Select Profile dialog box, select Focus.

12. In the Rule Set Editor dialog box, in the Rule description field, click specific pattern card to
open the Select Pattern dialog box.

@ Sitecore -- Webpage Dialog @
™ Select Pattern
Select the pattern to use in this rule,
Browse | Search
._ Dedision Maker
oK Cancel

In the Select Pattern dialog box, you can see all the pattern cards that have been created for the

Focus profile

13. Select the Decision Maker pattern card and click OK.

You have now created a personalization rule or conditional rendering that uses a pattern card and only
applies to visitors whose behavior on your website is mapped to this pattern card.

To complete the implementation of this personalization example, see the section Creating a

Personalization Rule in the Page Editor.
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6.4 Personalization in the Content Editor

You can also assign and edit personalization rules in the Content Editor. However, we don’t consider this
method to be suitable for marketers because the user interface is more developer oriented.

You can either search for content items or use the content tree
To view the personalization rules assigned to a content item in the Content Editor:

1. Inthe Content Editor, select the content item that you assigned some personalization rules to in
the previous section — Services.

2. Click the Presentation tab and then in the Layout section, click Details.

2| Sitecare -- Webpage Dialog (===
=== Layout Details
The details of the assigned layouts, controls and placeholders,

dl ] Browser Fixed \ @

Controls Placeholder Settings

Default
@ Banner

P,‘ Columns Left Content and Right
B side Menu
‘Brochure Links
{8 content Area
® Ppage Title and Text
® subitem Overview
® sidebar Text
® Sidebar Quote
® Sidebar Image

m

® Footer Contact

\ [ Edit fdcopy To /

\a a Printer

Controls Placeholder Settings

Print
lumns Content Only

ntent Area
B Page Title and Text
= Subitem Qverview
[Hedit BcopyTo
S % Layouts
Controls Placeholder Settings

Feed

[Aedit Hcopy To il

| cancel

In the Layout Details dialog box, you can see all of the layouts, controls, and placeholders that
this item uses for the different devices.

3. Inthe Browser Fixed section, you can see that the Brochure Links control displays a number 2.
This indicates that you have defined two personalization rules on this control for this device.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 101 of 136



Sitecore CMS 7.0

4,

Q) sitecore

In the Browser Fixed section, click Edit and the Device Editor dialog box appears.

a Sitecore -- Webpage Dialog
Device Editor
Set the layouts, controls and placeholders for this device,

Layout mm Banner d
content-banner
Controls Edit
Flacehalder Settings Columns Left Content and Right
page-columns
Personalize
mm Side Menu
= column-eft Change
@i Brochure Links
Remove
/page-calumns fcolumn-eft
[ i Content Area Test
column-cantent —

Page Title and Text
2 M v/
content eth

(0 ENRIEE §

Subitem Overview Move Down

content

mm Sidebar Text
column-right

i Sidebar Quote
column-right

Sidebar Image
.
= columneft

Footer Contact
== footer-right

In the Device Editor dialog box, click Controls and a list of controls is displayed along with a list

of buttons.

Select the Brochure Links control and then click Personalize and the Personalize the

Component dialog box appears.

Hide Companent

If none of the other conditions are true, the default
condition is used. Personalize Content:

2] Sitecore -- Webpage Dialog
Personalize the Component
Manage the personalization conditions, content, and design of the companent. The list of
conditions is prioritized. The first true condition determines which personalization contentis
displayed.

["|Enable personalization of component design. New Condition
Only Show Brochure to Leads. Actions * &
Condition [7] Hide Companent
where the value of Lead profile key i greater than
or equal to 50 Content:

‘ﬁ‘v‘aiseif ‘ |
Default )
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7. Click Personalize Content to open the Select the Associated Content dialog box.

a Sitecore -- Webpage Dialog @
Select the Associated Content
Select the content that you want to assodate with the rendering and use as the data source.

N Select an existing content item.
Seect Bxistng e
Content =] a Content
= #3) Home
“ = ) standard-Ttems
m Copyright

Search for Content
= Brochures

. Search-Results
@ > Site-Map
. Statistics
clog:nt;::teﬂt ¥ Toolbox
‘o Sidebars
4 Landing-Pages
(7} RegisterForm
ate New Content ‘y Teasers
@ About-Us
@ Services
] Case-Studies
d News
|2 Contact-Us
) rssFeeds
U Settings
B Layout
5] Media Library

29 system
E Templates
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In the Select the Associated Content dialog box, click Search for Content and enter Brochures
in the Search field.

2| Sitecore -- Webpage Dialog ==
Select the Associated Content
Select the content that you want to associate with the rendering and use as the data source.
S Search for content items
Item:
Select Existing ¥ .
Content +text:Brochures;
u
& *  Brochures Q | =z
Search for Content -
N E
iﬁ]
Clone Current
Content
Your search has returned 8 results in 00.0759 seconds under the current item item o oo
danish (1)
english (5)
Brochures german_germany (1)
Template: Simple Item Location: Standard-Ttems japanese_japan (1)
100 sitecore\admin Have a lock at our brochures! Office Core Brochures Want
- more information? Brochures Brachures It is true! Office Core is THE featurad
firm in the most recent issue of Architactur... T lat.
Version: 1 Created: 2003-06-26 By: null =nlEE
@ Translate(ja-P) en About Us Descrip... (2)
Media folder (1)
Page Event (4)
Brochures Request 5
Simple It 1
Template: Page Event Location: Goals imple Ttem (1)
%\] sitecore\admin 0 Brochures Request User has requested 2 brochure =

Note

The Search for Content option is especially useful if your site contains thousands or millions of

items that may be hard to find in the content tree.

9. Select the Brochures item and click OK to add it to the ‘Only Show Brochure to Leads’
personalization rule.

Next you need to set up a rule that specifies only visitors who score 50 or more in the Lead profile
key value will see a brochure.

Adding or changing a personalization rule condition:

1.

2.

In the Personalize the Component window, add a personalization rule. Click Edit to open the
Rule Set Editor.

In the Rule Set Editor dialog box, enter the word ‘profile’ to see all rules related to profiles and
profile values.
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3. .Inthe rules that appear under Profiles and Patterns, select the rule where the value of specific
profile key compares to specific value.

a Sitecore -- Webpage Dialog

== Rule Set Editor

Select the conditions and actions first. Then specify the values in the description.

Select the conditions for the rule:
profile

4 Profiles and Patterns

i ific profile
! where the value of spedific profile key compares to specific valus I
4 SECnty

where user profile indudes valid email address

where user profile specific field compares to value
where user profile spedfic field is not empty

Rule description (dick an underlined value to edit it):

where the value of specific profile key compares to specific valu:

4.

In Rule description, edit the rule. First click the word specific to select a profile key.
5.

In the Select a Profile Key window, use the Search tab to find the profile key you want to use in
this rule.

O Salact Profile Key
Select the profile key to use

Browse | Search |

i

i@ Function

Persona
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6. Enter the word ‘Lead’ in the search box.

=] Sitecore -- Webpage Dialog
[ma: Select Profile Key
select the profile key to use in this rule.
Browse | Search
& Profiles| 12bd7e35437b449cb93123cfal2c03d8 = g g e
v x Q
| Lead |
Your search has returned 4 results in 00.0396 seconds under the current item item Language
danish (1)
english (1)
ead () Gcrman_germany 1)
Template: Profile Key Location: Score japanese_japan (1)
@ Lead sitecors\admin Lead
Version: 1 Created: 2013-02-11 By: sitecore\admin
en ja-JP  de-DE  da UEnlnE
Profile Key (4)
Lead @
Template: Profile Key Location: Scare v
uthor
@ Lead sitecors\admin
Version: 1 Created: 2008-12-11 By: sitecore\admin A (D)
en  ja-JP deDE da
Date Range
Lead
Template: Profile Key Location: Score (4)  older (1)
@ Lead sitecora\admin - (= in (E)
Version: 1 Creatad: 2013-02-11 By: sitecora\admin thisweek (3)
en ja-Jp de-DE da thisyear (3)

n

Select the Lead profile key and click OK.

©

To select a numerical comparison, click compares to, select ‘greater than or equal to’ and click

OK.

9. In specific value, enter 50.
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When you have finished configuring your rule, the Personalize the Component dialog box
should look something like this:

a Sitecore -- Webpage Dialog @
g Personalize the Component

Manage the personalization conditions, content, and design of the component. The list of
conditions is prioritized. The first true condition determines which personalization content is

displayed.
[~ Enable personalization of component design. New Condition
: Condition Name Actions v &%
Condition [] Hide Companent
where the value of Lead profile key is greater
than or equal to 50 Personalize Content:
_>...fBrachures
Default @

Hide Component

If none of the other conditions are true, the
default condition is used. Personalize Content:

Now when visitors come to the site, only visitors that are classified as leads (by matching this
condition) see a brochure.
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Viewing Reports, Dashboards and Analyses

In Sitecore you can analyze the marketing effectiveness of your website in several
different ways. You can use the Executive Insight Dashboard to get an overview of
marketing channels and campaigns. View Engagement Analytics reports to see the
visitor session information, identify sales leads and monitor site health. Business
intelligence consultants and marketing analysts can also use Engagement Intelligence
analyses to drill down into DMS data to get an even more detailed insight.
This chapter mainly focuses on the standard reports available in Engagement Analytics.
This chapter includes:

o Viewing Engagement Analytics Reports

e Classifying Site Visitors

e Subscribing to Reports

e Linking to CRM

e Saving and Filtering Reports

e Executive Insight Dashboard

e Engagement Intelligence
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7.1 Viewing Engagement Analytics Reports

Engagement Analytics contains a number of standard reports that you can run out of the box. Reports are
available in the following categories:

! Engagement Analytics Sales

= of Reports Lead reports by Activity or Value
& sales

dﬂ Site Health

(¥) Recent Activity Site Health

Slow pages, URLs not found

Recent Activity

Latest Visits

Engagement Analytics item reports are also available when you select a content item in the Content
Editor.

Q. | | P Content \{ fad Reports %

[2] sitecore = f Item Reports
= 6 Content '#i Local Searches Leading to this Page
§ ﬁi Local Searches on this Page
= €2 Home =il Page - Goals and Events
ﬁi Top External Keywords Leading to this Page
4 About-Us =il Top Traffic Sources Coming to this Page

_} E-mail Campaign
& services
| Case-studies

For more information, see section 7.1.4 Item Reports.
To open an Engagement Analytics report:
1. Inthe Sitecore Desktop, click the Sitecore button and then click Engagement Analytics.

2. In Engagement Analytics, click the node you want to expand, such as Sales, and then click on a
report such as Top Leads by Activity, Classified Organizations.
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The report opens in the right-hand panel of the Engagement Analytics window.

1] Engagement Analytics

= &F Reports

o, Undlassified Organizations - Daily

= [§ site Health

Common Mistakes

(i Latest Faiures

S Mot Found Urls

Pages that Report Errors

= Slow Pages
= (¥) Recent Activity

& Latest Visits

Business Unit
Comcast Cable(US)
Business / Subscribe / CRM

Comcast Business Communications(US)

ISP / Subscribe / CRM

Microsoft Corp(US)
Existing Customer / Subscribe / CRM

Tele Danmark(DK)

P / Subscribe / CRM

@

Verizon Internet Senices(US)

ISP / Subscribe / CRM
SBC Internet Senvices(US)
ISP / Subscribe / CRM

2 @ sales September 01 - November 01, 2010 Filter Design

3 0 Top Leads by Actvity S Print [ save 4 4 Page Tofe b Bl Q) 100%
%, Classified Organizations
&, Unclassified Organizations

= ) Top Leads by Value
&% Classified Organizations H ty
A%, Classified Organizations - Daily TO p Lead s by ACtIVI
i Undissified Organizstons Classified Organizations

Activity Level Value Visitors Visits Recency
2367190 5550 2906 4969 1 Years Ago
okt 26.2010
948060 2650 1534 3770 1 Years Ago
okt.26,2010
832860 100 2247 2261 1 Years Ago
okt.26,2010
664050 525 1823 2222 1 Years Ago
okt.26,2010
277070 2700 1035 1633 1 Years Ago
okt.26,2010
192880 1600 974 1208 1 Years Ago
okt.26,2010

&, Whole Report 54 MaiReport

Date Range: sep. 01, 2010 - nov. 01, 2010

Report Generated: maj. 19, 2011

7.1.1 Sales

You can configure the sales area to display your own reports. For example, if you decide to record lead

scores, you can display lead reports for your sales team.

You can identify your competitors here. You can create analyst and press reports in a similar way to

competitor reports.

Your site administrator can help you to configure reports for this area.

Sales Reports

Description

Top Leads by Activity — Classified Organizations

Used by sales teams to identify which
classified organizations have shown the
highest levels of activity on the website.

Top Leads by Activity — Unclassified Organizations

Used by sales teams to identify which
unclassified organizations have shown
the highest levels of activity on the
website.

Top Leads by Value - Classified Organizations - Daily

Used by sales teams to identify which
classified organizations have
accumulated the highest value visits on
a single day.

Top Leads by Value - Classified Organizations - Periodic

Used by sales teams to identify which
classified organizations have
accumulated the highest value visits
over a specific period.
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Description

Top Leads by Value - Unclassified Organizations — Daily Used by sales teams to identify which

unclassified organizations have
accumulated the highest value visits on
a single day.

Top Leads by Value - Unclassified Organizations - Periodic Used by sales teams to identify which

unclassified organizations have
accumulated the highest value visits
over a specific period.

Default sales report parameters:

Sales Report Parameters

Description

Activity Level

Used by sales teams as a way of comparing website activity levels
between different visiting Business Units.
Sales teams can use this information to identify potential leads.

The formula used to calculate activity level is:
INTEGER (10*Visits * Unique Visitors/Days)

This formula generates a whole number that makes it easier to
compare activity levels regardless of how many unique visitors there
were or how many visits came to your site.

Value The accumulated sum of engagement value points generated during
one or more Visits.

Visitors The number of unique visitors to the site.

Visits The total number of visits to the site.

Recency The date of the most recent visit.

To see a more detailed description of the business purpose of a report click Report Description. This
information is available on all standard reports.

Top Leads by Activity —
Classified Organizations

Business Unit
AMAZON_COM{US)

Activity Level
465840
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7.1.2 Site Health

In Engagement Analytics, Site Health contains reports on any failures that occur on your website. Site
Health Reports can help you identify potential problems with your website or on your web servers. This is
useful information that could highlight potential problem areas that require further investigation.

Expand the Site Health node to view all the available reports.

For example the Slow Pages report:

- |
= &f Reports
& sales July 01, 2010 - May 09, 2011 Design
= steeattn S print (e save 4 4 Page o1 b bl Q100% (& wholeReport 4 MaiRepart
kes
(3 Pages that Report Errors Date Range: jul. 01, 2010 - maj. 09, 2011
2 slow Pages Slow Pages Report Generated: maj. 09, 2011
&) Recent Activity
Count Worst Time
1/ 643 8 ms
2. 257 380 ms
3 25t a5p: 49 954 ms
4. 46 949 ms
5 1 46 426 ms
6. 1 A4 398 ms
7. 4 98 ms
8. [sitecore 40 759 ms
9. /Products/Resources.aspx 38 542 ms
10 /Community.aspx 36 639 ms
11 /Products/Sitecore-Pricing.aspx 32 230 ms
12 /Partners aspx 29 339 ms
13 line-Marketing-Suite. aspx 29 474 ms
14 jen/Products/iResources/ours. aspx 28 938 ms
15 iNotFound.aspx?item= 28 33 ms
Site Health Reports Description
Common Mistakes List the most common mistakes that occur on the web site,

such as, no search hits found, user subscription failed, login
failed, and so on.

Latest Failures Lists all the latest failures on the web site, for example, if a
visitor had difficulty logging in or if a visitor performed a local
search that gave 0 results.

Not Found URLs Lists all the not found URLSs.

If a URL appears as Direct, it means that the visitor typed the
address incorrectly into the browser. These are the most
common not found URLSs.

Pages that Report Errors Lists all the pages that report errors.
Slow Pages Lists all the pages that loaded slowly with the slowest listed
first.
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7.1.3 Recent Activity

Recent activity reports record the latest visits to your website. View the Latest Visits report, to see a list of
all the visits to your website, in chronological order, listed by organization:

1l Engagement Analytics Latest Visits Date Range: jan. 25, 2009 - okt. 01, 2010
2 & Reports Report Generated- maj. 19, 2011
& Sales Report description
Site Health
I? o Organization Value Visit# Date & Time
= (X Recent Activity 1. Completel France(FR) 0 1 2010-10-01 23:57

Classify / Subscribe / CRM

& Latest Visits

2. SW Television Oy(Fl) 0 24 2010-10-01 23-50
Classify / Subscribe / CRM

3. SW Television Oy(Fl} 0 33 2010-10-01 23:48
Classify / Subscribe / CRM

4. Verizon Internet Services(US) 0 1 2010-10-01 23:44
ISP / Subscribe / CRM

5. RELIANCE COMMUNICATIONS(IN) 0 1 2010-10-01 23:43
Classify / Subscribe / CRM

6. FOP Budko Dmutro Paviovuch{UA) 0 1 2010-10-01 23:41
Classify / Subscribe / CRM

7. Covad Communications(US) 0 3499 2010-10-01 23:37
Classify / Subscribe / CRM

8. SW Television Oy(Fl) 0 32 2010-10-01 23:19
Classify / Subscribe / CRM

9. InterfLnet B.V.(NL) 0 23 2010-10-01 23:17
ISP / Subscribe / CRM

10. Telecom Internet Senices(NZ) 50 2 2010-10-01 23:12
Classify / Subscribe / CRM

11 InterfLnet BV (NL) 0 22 2010-10-01 23:10
ISP / Subscribe / CRM

12. Covad Communications(US) 0 3498 2010-10-01 23:08
Classify / Subscribe / CRM

Under Latest Visits you can drill-down to the following sub reports:
e Business Overview
e Visitor Overview
e Business Visits
e Visit Detail
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Click on the name of an organization in the Latest Visits report to view the Business Overview report:

BI.ISiI'IBSS OVBWieW Report Genersfed: maj. 19, 2011

Report description

Business Unit Total Value Total Visits  Total Visitors Recency Activity
Level
‘Completel France(FR) 1] 1 11 1 Years Ago ]
okt. 26,2010

Classify / Subscribe / CRM

Click on the map to open Google maps
with the same pins 35 shown in this
repart. Each business can have several
addreszes 3= well a5 several internat
ECOESS points.

“ou opened this report by clicking the
name of a business in one of the Top
Leads reports.

Google,

Top 20 Visitors (by recency, value) Value Recency Visits Email

Anomymous ] 3BS days 1 MiA

A mous Q 455 days 1 MiA

A mous [+] 488 days i NiA

A mous [+] 204 days 2 Ni&

A mous ] 431 days 1 MiA

A mous ] 238 days 1 MiA

A mous Q 530 days 1 MiA

A Mous Q 453 days 1 MNiA

A mous [+] £79 days i NiA

A mous ] 220 days 1 MiA

Total Conversions [byValue) Goals Value

Take a Business Touwr 1 1]

Business Unit Value Visits Visitors Recency Activity Level

‘Completel France{AB) 1] -] 5 1 Yeaarz Ago 1]
okt 28,2010

‘Completel France{AS) [+] 2 2 1 Years Ago [+]
jan 07,2010

‘Completel France(B2) [} 1 1 1 Years Ago 1]
feb. 03,2010

‘Completel France(B4) 4] i i 1 Years Ago 4]
apr.27, 2010

Completel France({BS5) 1] 1 1 2 ears Ago o
okt 16,2009

The Business Overview report shows more detail on the business unit you selected. It displays a map of
the business location and statistics such as total value accumulated during all visits and the number of

visits for the organization.
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In the Business Overview report, click on one of the listed visitors under Top 20 Visitors to view the Visitor
Overview report.

ViSitOI’ OverView Report Generated: aug. 08, 2012

Visitor Value Visits Recency
Anonymous 50 4 2 Month Ago
jun.06.2012

Click on the Google map to go to Google MassachusettsoBoston

maps. i
Shnogred o Providence
Connecticut
o MNew Haven
ennsylvania NE&
Hiond Allentown Rhode'lsland
Trentons
Philadelphiac .
| ‘Maryland New Jersey

Eiogile 5 4 Map dats ©2012 Google - Terms of Uss
Total Conversions (by Value) Goals Value
Pricing Quote Request 1 50
Visit  Date & Time Region,City Value Duration Pages

Visited

4. Road Runner(US), New York, NY 0 0sec. 1
3 Road Runner(US), Mew York, NY 0 0 sec. 1
2. Road Runner(US), New York, NY 0 0 sec. 1
1. Road Runner(US), New Yark, NY 50 1 hr 8 min_ 16 sec. 10

The Visitor Overview report shows the engagement value accumulated during visits and the number of
visits. It displays goals, provides information that can help you to calculate activity levels and gives you an
indication of what the visitor is interested in on your website.
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In the Business Overview report, click on the number of visits displayed under Total Visits to view the

Business Visits report:

Business Visits

Business Unit Total Value Total Visits Total Visitors Activity Level
Completel France(FR) ] " " 0
Classifyl Subscribe / CRI
Visit Date & Time Value Visits &
1. 010-10-01 23-57 0 dofd
10. 0 i 0 20f3
9 2010-04-27 04-06 0 1of1
8 2010-02-03 21:58 0 10f1
T 2010-01-12 13:35 0 1of1
6. 0
5 0
4. 0
3 0

The Business Visits report displays a chronological list of all visits made by the organization. Click on a

single visit timestamp, to display the Visit detail (Session) report.
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The Visit Detail (Session) report displays all the details of a single visit. Click on the report description to
get a more detailed description of the business purpose of this report.

Report Generated: maj. 19, 2011

Visit Detail (Session)

Visitor Location Business Name Company
Anonymous US(MA) Waorcester allegromicro.com  N/A
Referred From:
Search Term:
1SP: Verizon Business
Visit Value Visit # of Total Visit Pages Visit Duration
0 1M 7 4 min. 8sec.
Interest 200
15.0
10
50
Aarketing E
Authoring
Session started jul. 23, 2010 at 13:38
#  Duration Page
1. 54 sec. len/Products/Site core-CMS.aspx
2. 54 sec. [Products.aspx
3. 54 sec. [Customers/Case-Studies/Green-Mountain-Coffee-Roasters aspx

Summary of information contained in the Visit Detail (Session) report:

Visit Details Description

Visitor Visitor company or organization.

Location Visitor country and city of origin (based on IP address).
Business Name Business name of website address.

Company Company name.

Referred From Web site where search originated, for example Google.com.
Search Term Search engine, search term used to find the website.
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Visit Details Description

ISP Name of Internet Service Provider.

Visit Value Total value accumulated during this visit.

Visit # of Total The number of the visit in relation to the total number of visits.
Visit Pages The number of pages viewed on the site during this visit.

Visit Duration

Amount of time the visitor spent on this page.

Profile values

Charts displaying profile scores for each profile key accumulated
during this visit.

Date/time Date stamp of visit.

# Sequential number of visit.

Duration The amount of time spent on this specific page during the visit.

Page All the web pages viewed during this site visit and hyperlinks that link
back to the actual web pages. Each URL on the list has a timing
associated with it.

7.1.4 Item Reports

Item reports provide engagement analytics information on the performance of individual pages on your
website. For example, you can see the goals and page events triggered by visitors to a particular page.

To view an item report:

1
2.
3.

4. A new Reports tab appears next to the Content tab, right of the content tree.

In the Sitecore Desktop, open the Content Editor.
In the Content Editor, content tree, select an item.
In the Sitecore ribbon, select the Analyze tab and then click Reports.

Publish Wersions Presentation Security View

Configure

Home MNavigate Review

Bl Copyright

||| g content j [ Reports

. Brochures

. Search-Results
=\ Site-Map

-\ Statistics

= o Item Reports

November 14 - November 21, 2012
4l Local Searches Leading to this Page

=4 Print

|l save 4 4 Page F1 P

Design

Bl QL 100% &, Whale R

= Local Searches on this Page
Eii Page - Goals and Events
< Top External Keywords Leading to this Page

ii Top Traffic Sources Coming to this Page

9 Toolbox
- Sidebars

Dat

= g2 Landing-Pages
%) aD-Signup-Complete
) Architectural-Digest
[Z} Register-Form
Ry Teasers
@ About-Us
) E-mail Campaign
= € Services
& consult
& Design
& Build
& Fumnish
] Case-Studies
8 News

7] Contact-Us
(e~

m

Page - Goals and Events

Page URL: /50

Visits Value
2 5

Value per Visit
2,00

Bounce Rate
0.00%

New vs. Returning
100,00% / 0,00%

Avg. Time on Page
1 min. 18 sec.

The following table lists the important activity of visitors who viewed this page. You ma
conversion of a goal by placing that conversion opportunity or a link to that conversion
mind, that often visitors will not convert until they have developed trust in your website
convert when they are ready.
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The following table lists the default item reports that are available from the Sitecore Content Editor:

Report Description
Local Searches Leading to This report lists the search terms that visitors use on your website
this Page and which lead them to this page. These are the words and phrases

that visitors are interested in but are unable to find through using the
menu, links, or other typical browsing activities.

Local Searches on this Page This report lists the words and phrases that visitors searched for
while they were on this page.

Page - Goals and Events This report shows how this page contributes to goal conversion and
value consumption.

Top External Keywords This report shows the top external keywords visitors used in this
Leading to this Page time period to come to this page. Keywords are ranked by the value
accumulated by visitors who used this keyword.

Top Traffic Sources Coming to | This report lists the top external traffic sources for this page during
this Page the selected time period.
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7.2 Classifying Site Visitors

Engagement Analytics lets you classify the visitors that come to your website. You can classify visitors as
coming from your own company, as competitors, as robots, and so on. You can use these classifications
to filter your statistics thereby improving their quality, and ultimately improving your visitor segmentation.

We recommend that you classify site visitors early and often to make your site statistics more meaningful.
Classifying visitors benefits your organization, helps enable your sales force, and makes the task of
personalizing content easier.

To classify a site visitor:

1. Open Engagement Analytics.

2. Expand Recent Activity and then click the Latest Visits report.
3. Select a visitor session that is unclassified.
4

Click Classify to open the Visitor Classification dialog box.

. & Sitecore -- Webpage Dialog =)
Latest Visits /5. Viitor classficaton
Classify a visitor.
Unclassified
¥ | This visitor has not been dassified.
Business
TEC INTERMATIOMAL
At
~
42, XS4ALL Internet BV(ML) Undlassified
ISP / Subscribe / CRI This visitor has not been dassified.
43. Telewest Broadband(GB)
ISP / Subscribe / CRM
44 FastMet International Ltd(GB)
Classify / Subscribe / CRM
45, Fullrate DK(DK)
ISP / Subscribe / CRM
46, WMO WORLD METEOROLOGICAL
ORGANISATION(CH)
Classify / Subsci CRl
47, Tele Danmark(DK)
ISP f Subscribe / CRM
48, FastMet International Ltd(GB)
Classify / Subscribe / CRM
49. Microsoft Corp(US) 0 1 2010-10

Subscribe / CRM

Existing Customer

5. Inthe Visitor Classification dialog box, use the sliders to select appropriate values.

In the Office Core website we have defined the following values:

Attribute Description of values

Business, IP Address, DNS, Select one of the following values:
This Visitor e Unidentified

Business

ISP

Existing Customer
Analyst

Press

Supplier
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Description of values

Business Partner
Competitor

My Company

Bot — Feed Reader
Bot — Search Engine
Bot — Unidentified
Bot — Auto-detected
Bot - Malicious

User Agent

Select one of the following values:
Bot — Feed Reader

Bot — Search Engine

Bot — Unidentified

Bot — Auto-detected

Bot - Malicious

6. Click OK to save your changes.

Note

The attributes and values in this section that illustrate the concept of classification come from the Office

Core website.
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Q) sitecore

You can subscribe to reports that are of special interest to you. For example, if you subscribe to a report
for a specific site visitor, Sitecore sends you a report every time this visitor returns to your website.

To subscribe to a report:

2. Open the report that you want to subscribe to.

1. Open Engagement Analytics.

3. Click Subscribe.

Latest Visits

Organization

41. TEC INTERNATIONAL(GB)

42, XS4ALL Internet BV(MNL)

ISP / Subscribe / CRM

43, Telewest Broadband(GB)

ISP / Subscribe / CRM

& Sitecore -- Webpage Dialog

p Subscription
Fa Subscription confirmation,

You have subscribed,

Sitecore already has your e-mail address as part of your Sitecore user information. When you
have subscribed to a report, Sitecore displays the following message:
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7.4 Linking to CRM

You can also link Sitecore reports with your CRM system.
If you click on CRM, Engagement Analytics displays the following message:

CRM Integration Page - not yet implemented

Latest Visits

Organization

41, TEC INTERMATIOMAL(GB)
Classify / Subscribe

42 XS4ALL Internet BV(MNL)

ISP / Subscribe / CEM

43. Telewest Broadband(GB)

ISP / Subscribe / CEM

However, the way in which this link works depends on how you have implemented CRM integration on
your website.

For more information about CRM integration, contact your website administrator.
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7.5 Saving and Filtering Reports
There are various ways in which you can improve the relevance of Sitecore reports.
You can:

¢ Change the date range used in a report.

e Save areport.

e Place filters on a report.

e Print a report.

7.5.1 Selecting a Date Range

When you open a report, you can see the date range for the data in the report at the top of the
Engagement Analytics report viewer.

[August 01, 2010 - May 23, 2011 ] Fier Design

4 Print | save 4 4 Page of1 b Bl Qo
Top Li
Classi

Report descriplig

Business Unit
Comcast Cable

Business / Sub

To change the date range of a report:
1. Open a report in Engagement Analytics.

2. Click the date at the top of the report and you see a date range filter.

jul 14 - jul 21, 2009 Filter Save Filter Diesign
Date Range
[14-07-2009 | (% - [21-07-2009 |

4 Print |l save 4 4 :'E;e|:|?‘1 Bkl G 100%

3. Inthe Date Range fields, enter a start and end date directly into the date fields or alternatively
click the calendar icons to select specific dates.

4. Click Apply to update the report and to save your date selection.
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In Sales, Daily Reports, there is no data range filter only the option to select a single date.

FP? Engagement Analytics
= 4 Reports
B € sales

= () Top Leads by Activity Bate

# Classified Organizations 5/21/2011
3; Undassified Organizations

= ) Top Leads by Value
&, Classified Organizations
A Classified Organizations - Daily
3; Undassified Organizations
3; Undassified Organizations - Daily

B [J site Health Top Leads by Value -

Common Mistakes
(i LatestFalres Organizations - Daily
2 Not Found Urls
Pages that Report Errors Report description
3 Slow Pages
B (%) Recent Activity
& Latest visits

May 27, 2011 Fiter Design

5§ Print |l Save 4 4 Page Tof1 P

7.5.2 Saving a Report

In Engagement Analytics, you can save a report in a number of different formats, such as, Word, PDF,
XML, Excel, Text file format, and so on. Saving a report in this way is quick and easy.

To save a report:
1. Open Engagement Analytics.
2. Open a report, such as Slow Pages.

3. Click Save to see the options that are available.

August 01, 2010 - May 23, 2011 Filter Design
) Print | Save 4 4 Page ef1 B bl QG t00% [ 3, Whole Report
| Adobe Pdf
4| Microsoft Xps
8] v Slow Pages
il Mhtweb Archive g
E Text
| Rich Text Report description
ﬁ Microsoft Ward 2007 Page URL
E OpenDocument Writer 14
() Marosoft Exce 2. /MNews/RSS/Feeds/News.aspx
] (o ] 3. /Products/Sitecore-CMS.aspx
@ Microsoft Excel 2007 4 Jenaspx
5| OpenDocument Calc
2 oo 5. /Products/Resources.aspx
E‘. Dbase 6. /fen/Products/Sitecore-CMS. aspx
sl 7. /MNews/RSS/Feeds/Denmark-MNews a
%) Bmp 8. /en/Demonstration/Demonstration-Re
@ &f 9. sitecore
¥ Ipeg 10 /Community aspx
[:‘_' Pox )
@ eng 11 /Products/Sitecore-Online-Marketing-
® 12 /MotFound aspx?item=
[T Metafile .
13 /en/Products/Resources/Tours.aspx
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4. Select afile format, for example Microsoft Word 2007.
File Download X

Do you want te open or save this file?

E,‘ j Mame: TopPages_Report.docx

Type: Microsoft Office Word Document, 10, 2KB
From: localhost

Qpen ][ Save ][ Cancel l

ham your computer. f you do not tnust the source, do not open or

|@J While files from the Intemet can be useful, some files can potentially
"
~ save this file. What's the risk?

5. Open or save the report.
6. If you decide to save the report, you can store the report in a local folder.

7. Follow the same procedure to save the report in any of the other file formats.

7.5.3 Printing a Report
When you view a report in Sitecore Engagement Analytics, you can print it directly from the report viewer.
To print a report:

1. In Engagement Analytics, open a report, such as Slow Pages.

2. Click Print.

3. Select one of the three available print options.

August 01, 2010 - May 23, 2011 Filter Design
(= Print | save 4 4 Page of1 b Bl Q 100% l
) Print to Pdf
] Print with Preview
_ﬁ Print without Preview SIOW Pag
Page URL
1
2. /News/RSS/Feeds|
3. [Products/Sitecore
4. Jen.aspx
5. /Products/Resourc
Print Option Description
Print to PDF Preview the report as a PDF document in Adobe Reader or

save it as a PDF file.

Print with Preview Previews the report in Internet Explorer print format. In
Internet Explorer, click File, Print to print the report.
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Print Option Description

Print without Preview Displays the Print dialog box

4. Inthe Print dialog box, click Print.

7.5.4  Filtering a Report

In Engagement Analytics, you can filter any report to change the data that it contains.

To filter a report:
1. In Engagement Analytics, choose a report to filter, such as Latest Visits.
2. Inthe Latest Visits report, click Filter to open the Filters Editor dialog box.

2011 Design

(R} 4 Page of1 b Pl QIUD% Q\"iho\aRapurt B4 MailRey

Latest Visits

Organization

1. NIA[)
Classify / Subscribe / CRM
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3. Inthe Filter Editor dialog box, select one or more a filters.

y 23, 2011 Filter Design
4 4 Page of1 b Bl Qo
Latest

Organizai]
1. NA[)
Classif
2. NA{)
Classih

3. N/A(])

Classif

Classif

9. NAQ)

Classify / &

@ Sitecore -- Webpage Dialog

l? Filters Editor
N

Select the filters:

|"Business Partner

[ competitor

[ Existing Customer

[E1Human

[Tsp

[“Imy company

[“IPotential

[TIpress

[“Iprospect

[“IRabot

[T supplier

[Cunknown

[l visitor is Unidentified
Culture

7] australia

[Cloact

[ZIpenmark

DEurope

[CINetherlands

[CInorth America
| ol PN,

Select your filters first, then specify the values in the description.

1

10.  IP_NOT_FOUMND(R

Classify / Subscribe / CRW

2010-12-22 14:27

4. In this example, select the following values:

Filter Value
Visitors Analyst
Culture UK

5. Click OK and you can now see the Latest Visits report filtered to show all visits by analysts from
the UK for the specified time period.

6. To make a separate report for this filtered version, create a duplicate report definition item and a

duplicate .mrt file.

Note

Administrators can create new filter criteria to expand the selection available in the Filter Editor.

7.5.5 Filtering a Report to Segment Site Visitors

In Engagement Analytics, you can create filters to segment site visitors according to geography, profile or
any other criteria. For example, you might want to create a new filter value for a specific county segment,

such as Brazil.
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Creating a New Filter Value

To create a new filter value for Brazil:

Q) sitecore

1. Open the Marketing Center and in the content tree, navigate to:

/sitecore/system/Marketing Center/Analytics Filters/Report Filters/Culture

2. Inthe Insert group, click Predefined Filter Value.

[l Novigate

on i My Toolbar

mj *F Predefined Fiter Value fof
D Insert from Template 2012) (=
Edit

Duplicate (¥ MoVe To  Delete -

ation Security View

0 p C n
[
paste L1 Copy || I Display Name E
Clipboard Rename Sorting o

) News
|23 Contact-Us
F Rs5-Feeds
1 settings
B Layout
(5] Media Library
B & System
) Aliases

8] Case-Studies = || @ Content

[Ty Culture

Quick Info

Item ID: {582C9DD5-8E92-4B15-873F -CBSAE43B857E}

Item Name: Culture

Item Path: sitecore/system/Marketing Center /Analytics Filters/Report Filters/Culture

' Dictionary
@ Languages

& Sitecore -- Webpage Dialog

|-DBES-468E-AS05-6)

i personalization

= ) Marketing Center Enter the name of the new item:
¥ Goals
B campaigns Brazil
& Engagement Plans

o ) [

ecore. Analyti

£ Profiles
& TestLzb
= ¢ Analytics Filters
= ¥ Report Filters
= @ culture

ColumnName =hared):

Locations.Country

B Australia
@ pacH
&5 Denmark
B Europe
= Netherlands
B3 Morth America
B Sweden
UK
B usa
¥ state
8 Visitors

mn

3. Name the new filter item Brazil.
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4. Inthe Value field, enter BR, which is the country code for Brazil.

= %) Marketing Center & O Content
¥ coals .
- . < .3 Brazil
? Campaigns \
@’ Engagement Plans
. uick Info
i Personalization 90
B Profiles ItemID: {BEDFADAD-FEF5-427E-96FE-DCED25C70833}

& TestLab =

Ttem Mame: Brazil
=] ?Analytcs Filters Ttem Path: fei i Hi
= ? ReportFiters ¢ [sitecore fsystem/Marketing Center fAnalytics Filters/Rey

= [ culture Template: fsitecore ftemplates/System/Analytics Predefined Filter
B Australia Created From: [unknown]
9 Brazil Item Owner:  sitecore\admin
@ pacH
o= Denmark E 15
[E Europe Value [shared]z
= Netherlands BR.
55 North America 3
L Sweden
UK
BHusa

7 State

82 visitors

Save your changes.
In Engagement Analytics, open the Recent Visits report.

In the Recent Visits report, select a suitable date range and then click Filter.

© N o O

In the Filter Editor dialog box, you can now select the Brazil filter.

& | Sitecore -- Webpage Dialog (mE3a)
{? Filters Editor

Select your filters first, then specify the valuesin the
description.

Select the filters:

Culture
[ Australia
[CloacH
[Cloenmark
[Tl Europe
[Cnetherlands
[CIMerth America
[ sweden
Cuk
[Cusa

State
[7] alabama
[T Alaska
=] arizona
[C] arkansas
[Pl ralifarnia

m
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| &, Whole Report ] MaiReport

Q sitecore

9. Click OK and in the Recent Visits report you now only see visits from Brazil.

Report description

Latest Visits

Value

Organization

NET Servicos de Comunicagdo S.A.
(BR)

Classify / Subscribe / CRM

Tele Morte Leste Participacdes S.A.
BR,

Classify / Subscribe / CRM

NET Servicos de Comunicagdo S A
(BR)

Classify / Subscribe / CRM

Global Village Telecom LTDA.(BR)
Classify / Subscribe / CRM

MNET Semnvigos de Comunicaco S A
BR,
Classify / Subscribe / CRM

Global Village Telecom LTDA.(BR)
Classify / Subscribe / CRM

Comercial Cabo TV S&o Paulo S.A.
BR]
Classify / Subscribe / CRM

MNET Semvicos de Comunicacdo S.A.
BR,

Classify / Subscribe / CRW

NET Servicos de Comunicagdo S.A.
BR]
Classify / Subscribe / CRM

Assigning an Icon to the Filter

To assign an icon to your filter:

1. Open the filter item.

50

Visit #
1

Date Range: okt. 03, 2010 - maj. 24, 2011

Report Generated: maj. 24, 2011

Date & Time
2010-10-25 19:08

2010-10-25 12:08

2010-10-25 10:54

2010-10-25 09:33

2010-10-25 04:58

2010-10-24 20:30

2010-10-24 18:04

2010-10-24 18:04

2010-10-24 18:03

2. Click the filter icon in the content item to open the Icon dialog box.

Presentation

Vi 2 Sitecore -- ‘Webpage Dialog

e ey Icon
\o=2/ Assign anicon to the item.

S Brazil
E] pata

Header:
where the visitor is from Brazil

Assign
Filter:
where the visitor is from Brazi

Enter the file name of the icon:

chtEnt\_ ‘Elusiness’32x32’funneljdwl.png

For example: ‘Applications/16x 16/about.png’.

You can also select an icon:

OEiSHE

BEEmE

o=l =l } JUE JRJo] ™ ‘
HA=NkEEE0<=l
ENOlHMEREUE.
=BAESIDE Ik
wm AR o D Hed 200
HEHUZD=ES

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 131 of 136



Sitecore CMS 7.0 @ Sltecore”

3. Inthe Icon dialog box, open the drop down box and select Flags.
4. Select the icon for the Brazilian flag and click OK.
For more information about creating reports, see the Report Designer Cookbook.
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7.6 Executive Insight Dashboard

The Sitecore Executive Insight Dashboard provides marketers and SEO analysts a high level overview of
the performance of their website, with a particular emphasis on individual marketing channels and
campaigns.

It presents data from the DMS in charts that enable you to see at a glance which of your marketing
activities are most successful and which need attention so that you can optimize your SEO strategies in
the future and in turn increase ROI.

7.6.1 Viewing Charts and Dashboards

To view a dashboard, in the Sitecore Desktop, click the Start button and then click Executive Insight
Dashboard.

& Executive Insight Dashboard

All Sites, All Languages ~  Traffic > Al - 7
2 All - Visits OX @ value
N ™ ’ _
1 I . Value per Visit
70k I =
I B0k Value & Value per Visit
B0k !
50k il Brand Awareness
1683 %
50k
4ok @ Source Value

7.37 %

Walue
=
&

Wisits

! 49.72% . ;
—30k & Source Value per Visits

10.75 %
Cak .55 % E  Refeming Sites

14.45 %

1.25 I I
1.03
1 I —
I a —10k £ Search Keywords
%,
k4

- £ Entry Pages

m

Site Search
Updated 21 hours ago
Xc Updatea 2 nours 00,

View by Sep 11 -+ Feb'12

S|
&
-~
o |
E
o o
E
&
o-\‘
s
o .
&

For more detailed information about using the Executive Insight Dashboard including some examples of
business scenarios, see the Executive Insight Cookbook on SDN.

Sitecore® is a registered trademark. All other brand and product names are the property of their respective holders. The contents of
this document are the property of Sitecore. Copyright © 2001-2013 Sitecore. All rights reserved.

Page 133 of 136



Sitecore CMS 7.0 @ Sltecoreb

7.7 Engagement Intelligence Analyzer (EIA)

Sitecore Engagement Intelligence provides multiple analyses that enable business intelligence
consultants and marketing analysts to effectively analyze the data in the Sitecore Digital Marketing
System (DMS).

7.7.1  Viewing Analyses and Objects

In the Engagement Intelligence Analyzer, you can drill down into analyses and objects to analyze in detail
site visits, value generated, campaigns visited, goals converted and other data collected on your website
and stored in the Analytics database.

You can use dimensions and measures in the OLAP cube to combine categories of data to spot trends
and to effectively assess and optimize your marketing activities

The EIA comes with several predefined analyses, and you can use its drag-and-drop interface to quickly
and easily create new ones. For example, follow the steps in the Intelligent Analysis Wizard to create
custom columnar style analyzers.

To view an Engagement Intelligence analysis using TARGIT NET:
1. Inthe Sitecore Desktop, click the Sitecore start button.

2. To open the Engagement Intelligence Analyzer, click Engagement Intelligence.

) [ R
¢ 4 | Marketing Center .
¥ Configure marketing 'i'% Debug
features,

= | Media Library .# Carousel
Bl | Waintain media content, 2
"';ﬂ Recydle Bin
Engagement Analytics ¥ search
Insight and Optimization.
- a Workbox

Engagement Intelligence|
Engagement Inteligence... -

‘,; 2 Executive Dashboard )
l—j Executive Insight Dashboard 5 Security Tool

Security Editor e I Development

Grant and revoke !

permissions. J Reporting To
: Template Manager

Create new templates.

Sitecore App Center

[ & Install and maintain Apps
Publish Site
Publish your content.,

All Applications D

sitecore™
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3. Inthe Engagement Intelligence Analyzer, use the navigation bar to select the Analysis you want
to view.

T

& Engagement Intelligence Analyzer
E Q0@

Bren T & x5 - Ocwn s W 6 °
~ W annels Camy 5 Visits Goals. rofiles. - devices. Searcd ot
) - )

0}

Engagement Intelligence Overview
Key goals, last 6 months ‘Organic’ and 'Organic
- branded’ - Visits, last 12 weeks
30,0056 i @ ®
o By renit E

Visits per Channel, last 6 manths

25,0000 This bar chart shows Visis pes Period Bytiesk Week

Each coor represents one Traffc Type

15,0008 - The folowing lacal crteia affect ths object:
sk 2, > ~Enry Page Is Meitenance Page must be squsl
False

0,000,001

~Pericd ByQuarter mustbe between Cay - 84 (2012
Q3 September 7) and Today (Day net found)
~Traffic Type must be equal bo ane of the

Click here to see the Goals Overview o see the Search Cuerview..

SearchErgine - OrganicBranded  Dived
—fefered-Blog —Refered-Nens X . .
—Ema Faid Campaigns - Value, comparative periods

2
Visits statistics ? ¥ 0-Mdays |4 60-Mcays rEAE

B K @ dveage vmtouration

Eax@e B3 %@

@ vabe per vt B A # @ uvievisters

@ v whare vaitors only have on. B W @ vt whare visitors have more than

[More than one vist percentage 0 : 51.86) Click here to see the Campaigns Querview

4. Each Analysis consists of one or more objects. Select an object and drill down into the data. For
example, you could first open the Campaigns Analysis and then select a specific campaign to

analyze it in detalil.

Note
This example analysis uses the TARGIT NET business intelligence Ul. If you do not wish to use

TARGIT for your front end, you could create your own custom Ul for Engagement Intelligence.

7.7.2 EIA Components

The main component parts of Engagement Intelligence are an OLAP cube (high speed database) and
front end business intelligence UL. In Sitecore, the Engagement Intelligence Analyzer (EIA) has a
Windows client and a web Ul (provided by TARGIT).

Engagement Intelligence key components:
o Engagement Intelligence Analyzer (EIA)
o Datamart (SQL views and OLAP database)
e Business Intelligence Ul (TARGIT or another solution)

e DMS Data Optimization Tool
Datamart
The Datamart is the back end for Engagement Intelligence and consists of two main components:

e Microsoft SQL Server Views.
e OLAP cube - deployed on a Microsoft SQL Server Analysis Services.
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The Datamart processes data from the analytics database for use with the TARGIT Analyzer. Depending
on your system architecture you can create additional SQL Server Views in either the reporting or
analytics databases.

TARGIT BI Suite (ANT Server)

TARGIT Management Studio that gives you access to the Windows client and all the tools you need to
manage the TARGIT dashboard application.

TARGIT NET

The Engagement Intelligence Analyzer is the Targit application for viewing analyses and objects based
on the Analytics data contained in the OLAP cube.

Other Reporting Tools

If you choose not to use TARGIT to analyze your analytics database then you will need to create your
own analyses. Engagement Intelligence is flexible enough to allow you to develop your own front end
solution.

For more detailed information on Engagement Intelligence, see the Engagement Intelligence
documentation on SDN.

Useful documents include:
¢ Engagement Intelligence Datamart Installation Guide
¢ Engagement Intelligence Analyzer Installation Guide

e El Dimensions and Measures Reference
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